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~==TO CANVASSERS. =~ 





Vy 7 ANTED—Canvassers to obtain subscriptions 
and advertisements. Address PRINTERS’ 
INK, 10 Spruce S8i., New York. 


jon January 1 st . After . Sist 
ma of ——_— mn will be advanced to $2a 
ne who wants the paper, every one 


Every 
ane Pater in fis unequal lef 
") le r le for 
express twill and 


confidence 
sending in ina © cabecs —. DONNK Address (in- 
by en one dollar) PRINTE! INK, New York. 


TOLEDO, Ohio, October 24, 1892. 
Publisher PRINTERS’ INK, Wew York, N. J 
DEAR $1R—Inclosed find $1.00, for which please enter name of 
A. H. Steadman, corner Summit and Adams Streets, Toledo, O., for 
PRINTERS’ INK from now until January Ist, 1894. I do not deduct 
any commission on this, as I presume none is allowed, it being a 


special offer. Yours truly, 
J. C. RICHARDSON, 





There is nothing special about the offer. It is open 
to every one. You are entitled to deduct your com- 
mission. It shall be forwarded to you. Every busi- 
ness man ought to be canvassed for a subscription 
for PRINTERS’ INK, and its publishers are quite will- 
ing to pay the canvasser a fair proportion of the cash 
result of his work. 

Send on all the cash subscriptions you can get and 
deduct your commission. Address 


PRINTERS’ INK, 10 Spruce St., New York. 
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Local 
Circulation. 


The ATLANTIC COAST LISTS are so 
divided that certain sections of territory can be 
thoroughly covered at the will of the advertiser. 

To reach the people outside of large cities 
in the New England States use our New England 
Newspaper Union List of 145 papers. Price, 75 
cents per line. 

To reach New York, Eastern Pennsylvania, New 
Jersey and Delaware use the New York Newspaper 
Union, Union Printing Co. and Philadelphia News- 
paper Union Lists—550 papers. Price, $2.75 per 
line. 

To reach Western Pennsylvania, Ohio and West 
Virginia use the Pittsburgh Newspaper Union List 
of 190 papers. Price, 95 cents per line. 

To reach Maryland, Southern Pennsylvania and 
Virginia use the Baltimore Newspaper Union List 
of 150 papers. . Price, 75 cents per line. 

To reach North and South Carolina use the 
Southern Newspaper Union Lists of 65 papers. 
Price, 30 cents per line. 

To reach Georgia, Florida, Alabama, Tennessee, 
Mississippi and Louisiana use the Atlanta and 
American Newspaper Union Lists—350 papers. 
Price, $1.75 per line. 

To cover the entire New England, Middle and 
Southern States, use the Atlantic Coast Lists of 
1450 papers. Price, $7.00 per line. If 1000 lines 
are engaged, the price will be $3.50 per line. 

One electrotype and one order accomplishes it. 

Catalogues and estimates sent upon application. 





ATLANTIC COAST LISTS, 134 Leonard St, ° 
NEW YORK. 


















Vol. VII. 


WIT IN ADVERTISING. 
By Fohn S. Grey. 


‘Above all men,” said Dr. Samuel 
Johnson, ‘‘ give me that one who has 
the happy faculty of putting his fellows 
in good humor.” 

The doctor was a great judge of man- 
kind in his own time, but it was a much 
more staid and straight-laced period 
than ours. Yet from Johnson’s day 
down to the present, that same class of 
man—the gifted humorist—has always 
been popular, in America particularly 
so, for here the perception of wit and 
the sense of the ridiculous are keener 
than anywhere else in the world. 

As applied to advertising, I believe 
that judicious humor is a factor toward 
success. It must not be vulgar nor 
personally offensive, or, instead of 
amusing, it will repel. A delicate touch 
of playful but harmless wit will attract 
attention, entertain the mind, and cause 
good-humored comment. If the joke 
can be turned so as to show the merits 
of the article advertised, so much the 
better. 

For example: The Cleveland Baking 
Powder Co. recently exhibited in the 
street cars this sign : 

A man who lets a lady stand 

While others push and crowd her, 

Should have the best and choicest brand— 

Some Cleveland Baking Powder— 

To raise him! 

The male sex took this good humor- 
edly enough—as a matter of fact it did 
not apply to any gentleman, and there- 
fore could not ruffle the feelings of one, 
but the laughter caused by the verse 
was considerably increased when an- 
other celebrated firm placed the follow- 
ing card in the cars: 

The lady who must stand will find 

The reason why man keeps his seat, 
Some other lady left behind — 

Beneath him—sticky, sott, and sweet— 

Her Adams’ Chewing Gum! 

Of a totally different class is the sub- 

joined : 

‘““TO WALK A MILE 
in 12 minutes is a comparatively easy 
feat. If you are walking in Cousin’s 
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Shoes, however, it means superlatively 
easy feet!” 

And while on the subject of shoes, 
here is an attractive election jingle put 
out by the same firm : 

Men of wealth and men of letters 

Soon will back their campaign views, 

Hats are often paid by debtors, 

But a better bet for bettors 

Is a pair of Cousin’s Shoes! 

The Harding Manufacturing Com- 
pany of Fulton street, Brooklyn, have 
the following curiously comic allitera- 
tion in one of their advertisements : 

* Our Underwear will outwear, in wear 
anywhere, any Underwear bought elsewhere.” 

The effect of this sentence, when 
read even at ordinary speed, is very 
amusing ; when read rapidly it is sure 
to mystify the hearers, although the 
good sense of the paragraph is perfect. 

Adams & Sons Co., of Tutti-Frutti 
fame, are using two jingles which 
cause considerable merriment. Here 
is one of them : 

He offered her his heart and hand, 
He tendered her his loveand duty, 
He gave her, among presents grand, 
Some Adams’ Pepsin Tutti-Frutti— 
And that settled it! 

The other runs : 

The man who takes his girl, with pride, 

Around, to show her form and beauty, 

Should see the maiden well supplied 

With Adams’ Pepsin Tutti-Frutti— 

Then she’ll stick to him! 

There is wide latitude in the com- 
mercial world for the advertising hu- 
morist to get in his fine work, but 
there are some lines, however, in which 
attempts at fun are not only misplaced 
and in bad taste, but are productive of 
more injury than help to the adver- 
tiser. 

The introduction of venerable jokes 
which came over in the Mayflower as 
illustrated leaders for patent medicine 
advertisements is not by any means a 
strict adherence to the proprieties. 
Cuts with burlesque meanings may 
properly cause a laugh when in the ad- 
vertisement of a clothier, furniture’ 
dealer, hatter, etc., etc.; but a man 
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who is writhing in the agonies of rheu- 

matism can’t be expected to appreciate 

the humor of an ad which displays at 

its head the picture of a many-divis- 

ioned window, over the caption : 
FILLED WITH PANES! 

Nor can the hopeless consumptive 
see anything uproariously funny in the 
sketch of the voracious glutton eating 
everything on the table, and ticketed 
beneath : 

RAPID CONSUMPTION ! 

Here are examples of extremely bad 
taste and unquestionably bad policy. 
The commonest sort of common sense 
would assure us that sufferers from any 
kind of disease have tender feelings, 
and certainly have no desire that their 
infirmities should be made fun of so 
that others may laugh. But Dr. Pierce, 
and others of his class, continue to use 
this reprehensible form of advertise- 
ment, as if the possession of any or all 
of the ills that flesh is heir to was a 
good joke and ought to be made amus- 
ing anyway! How it can pay them— 
if it does do so—is a profound mystery 
to me. 

There is a small merchant, with a 
very ghastly turn of mind, doing busi- 
ness in East New York. In his store 
window is a coffin with a dummy for 
a corpse, in full view of passers-by. 
The lugubrious wit of the store keeper 
is printed on a card in the window and 
reads : 

‘“* Like the man in the coffin we are 
dead in it” this season. 

After seeing the repulsive advertise- 
ment one cannot help wishing that the 
announcement were literally true. Any 
man whose ideas of humor are “ built 
that way” ought to open a charnel 
house as a store and drive to business 
in a hearse, and yet it is merely a /a 
Dr. Pierce. 

Legitimate fun in legitimate lines of 
advertising is not only harmless, but 
both commendable and effective, yet 
the line must be drawn somewhere, 
and common sense knows where to 
draw it. Should an undertaker hire a 
brass band to play ‘* Ta-ra-ra-boom-de- 
ay” in front of his store during the 
day it would attract attention, no 
doubt. But it would not benefit his 
reputation much, nor his character for 
good taste. 

Quite as ridiculous things are done 
nowadays, however, by serious adver- 
tisers who try to be funny. It is time 


they changed either their business or 
their tactics, 
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MR. POWERS WRITES A SPONGE 
ADVERTISEMENT 


In response to “Top O’Collum’s” 
Invitation. 


My advertisement tends to keep trade 
from irresponsible places and put it in 
responsible places—good for buyer and 
seller. All trade ought to be good for 
both buyer and seller. All advertising 
ought to be ditto. This tends to legiti- 
mate business. J. E. Powers, 


SPONGE. 


A self-respecting man 
owes himself a sponge- 
bath every morning, of 
course ; and it pays to use 
a sponge. 

One does not pay all 
the debts he owes; and, 
if any debt is particularly 
sacred, the payment of it 
ought to be made as pleas- 
ant as possible. Hence, 
sponge. 

But there’s a good deal 
to know about sponges 
before one can pick them 
up from the street hawk- 
ers. 

Drop in, and we'll tell 
you what little we know; 
it may be useful. 


JOHN SMITH & CO., 
Druggists. 


Bunctown, Texas. 














Stranger—I bought two lots out here 
in Boomtown-by-the-sea, They are on the 
corner of Twelfth avenue and One hundred 
and twenty-first street. Can you tell me where 
they are? 

Resident—Can I? Why, I was elected 
Mayor last week; but you want to come 
around when the tide goes out to see the beau- 
ties of the place. —/udge, 
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VILLAGE PAPERS THAT PAY. 


By A. B. Wood. 
(Publisher Gering, Neb., Courier.) 


The printing trade journals, includ- 
ing our popular second-class PRINT- 
ers’ INK—no offense intended—tell us, 
ad infinitum, how the metropolitan pa- 
per may be profitably conducted, and 
occasionally how the papers of the 
larger country towns may be managed 
successfully. But I have yet to see in 
any of the trade papers any special ref- 
erence to the conduct of the small vil- 
lage papers, where the duties of the 
counting-room and the editorial office, 
the advertising manager and the job 
manager and of all the other factotums, 
devolve upon one and the same versa- 
tile personage. 

The first essential is of course prac- 
ticality, born of a knowledge of the 
trade and a reasonable experience in 
the broad newspaper domain. But un- 
less some push and originality is com- 
bined, the little folios in our country 
towns are simply make-believes, which 
yield a precarious livelihood to one 
hardworking printer ; and then his wife 
has half the office work and all her 
home drudgery to perform. 

Perhaps a brief review of my own 
methods may call forth a beneficial dis- 
cussion in this line. 

Six years ago my paper was es- 
tablished by an over-confident lad, my- 
self, on the broad prairies of Nebraska, 
sixty miles from a railroad, but in a 
country as promising as most new set- 
tlements. There was no town to sup- 
port the paper, and nearly all its adver- 
tising patronage was drawn from the 
railroad trading points. This was 
carefully cultivated, however, and the 
homesteaders about my location of 
course did their share by founding the 
subscription list. Should these com- 
ments reach those surrounded by sim- 
ilar or better circumstances, we believe 
they will be found useful. That a 
town has since grown up around this 
nucleus may be a factor, but at any 
rate the venture has paid much more 
than space-writing wages from the 
Start. 

To begin with, I do not believe it 
profitable to use a patent, no matter 
how humble the locality. You can’t 

compete with the great weeklies, and 
plates are cheaper, if filling is neces- 
sary, besides giving you control of your 


¢ own space. 


Always have a price, and never dev- 
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iate from it, on subscriptions and busi- 
ness space. It is not best to make it 
too low. If you set a cheap value, 
your patrons will do the same thing. 

Make no absolute agreements to 
‘“*trade out” accounts. Do it if you 
can, in meeting your necessities, but 
have your contracts for cash. Make 
regular collections ; the other business 
men in your village do it, and why not 
the publisher ? 

Educate your advertisers as best you 
may to use their space, when it is con- 
tracted for, properly. The rule is that 
country merchants let their ads stand 
from one year’s end to the other with- 
out change. Besides giving the paper 
a stale, stereotyped appearance, no 
result whatever can be perceived that 
will demonstrate to them the value of 
their advertising. If you can induce 
them to frequently advertise special 
sales, quoting prices, they will soon be 
convinced that the rural purchaser reads 
the paper and sees the ad. As soon 
as the merchant knows this, you do not 
have to coax him to spend money for 
advertising. He will insensibly begin 
to calculate upon that expense the same 
as rent or clerk hire. If he be rather 
old-fogyish or does not take kindly to 
the preparation of ads, it pays the pub- 
lisher to be something of an advertising 
expert himself. Volunteer to ‘* fix him 
up” achange inhisad. Don't beafraid 
of the work, for it pays. Use your 
knowledge in writing a good ad, and 
then have it set up in a modern style 
with the right sort of display. Per- 
haps this will bring your patron to a 
practical understanding of his inter- 
est. If he still neglects it, keep on 
changing his ad every few weeks. 

Don’t be afraid to spend a few dol- 
lars with the type-founder for labor- 
saving material, and you will find that 
the use of rules, borders and “*‘ jim- 
cracks” will enable you to display ads 
so that your paper will have a spicy 
and attractive appearance. Give your 
best workmanship to these changes, 
which will always pay. I have half a 
dozen advertising patrons who trust 
me implicitly to manage their advertis- 
ing, and I do it not only for my own 
interest, but am also satisfied that the 
result is an advantage to each. 

I have seen several merchants, whose 
ads were being managed thus, each 
supposing the others were writing their 
own matter, get into the liveliest com- 
petition, with the natural benefit ac- 
cruing to the newspaper, 
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The attractiveness of a paper’s ap- 
pearance being an undoubted factor, 
be neat in your make-up. 

Put no more or no less at the head 
of a column or around advertising 
rules than a nonpareil slug ; don’t use 
three or four different kinds of dash 
rules ; set your heads all alike, and use 
them on all items over eight or ten 
lines ; use one size of type alone for 
reading matter ; don’t double ads, don’t 
run dead ones; don't use wood type 
or anything over 72 point; in short, 
be as uniform as possible, 

There is still another thing I believe 
to be good business policy. ‘The sen- 
timental talk about papers being fear- 
less and independent is all very well 
applied to the Morning World or Even- 
ing Herald. But if we can imagine 
the counting-room seporated from the 
editorial room, in the duties of the 
composite individual who conducts this 
village paper, let the editorial room 
take its orders every time from the 
counting-room. This puts it plain 
enough for newspaper workers. 

As said above, you can’t compete 
with the great weeklies as to general 
news, therefore confine yourself to local 
matters, except in your editorial col- 
umn. 

Get the news as completely as 
possible. If you have no immediate 
competition, don’t fall into neglect of 
this point. Get as many neighborhood 
correspondents as possible, even if you 
have to pay them. 

Don't ‘* puff” every one who asks 
it, yet do a little ‘‘ puffing” as your 
judgment dictates, in a manner at 
which all other readers will not sneer 
except the recipient. Be patriotic, and 
write always in the interest of your 
town. I believe these things, methodi- 
cally carried out, will make even a 
cross-roads paper pay. 

The Courier is only a six-column 
folio at present, but it has fourteen 
columns of ads at fixed prices, besides 
its share of pay locals, legal notices, 
and a good subscription list. Every 
one of the twenty odd business firms 
in Gering are represented in its col- 
umns, and I see no good reason why 
all of our country weeklies should not 
be in the same condition. 


I may have omitted to mention 


many things pertinent, but if this hasty 
article shail call forth any new and 
good ideas, I am not too well satisfied 
to adopt them to further my own busi- 
ness, 
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A CROSS-EXAMINATION IN AD. 
VERTISING, 





Mr. Nath’! C. Fowler, Jr., who has 
already written one book on advertis. 
ing, is preparing another. He is try. 
ing to gather opinions from leading 
advertisers on certain questions now ip 
dispute. One to whom he applied—~a 
patent medicine advertiser—replied to 
his. questions as follows: 


Question. Would you rather have an adver. 
tisement of given size appear every month in 
a monthly than to have twice as large an ad 
vertisement appear every other month in the 
same publication? Answer yes or no, 

Answer. Yes, 

Q. Would you rather have an advertisement 
of given size appear every week in a weekly 
than to have twice as large an advertisement 
appear every other week in the same publica- 
tion? Answer yes or no. 

A, Yes. 

Q. Would you rather have an advertise- 
ment of given size appear in every issue of a 
daily than to have twice as large an adver- 
tisemext appear in every other issue of the 
same paper? Answer yes or no, 

A. es. 

Q. Generally speaking, about how much 
more is it worth to havean advertisement next 
to the reading matter or facing the reading 
matter in any publication than to have the 
advertisement occupy running space in the 
same publication? Answer by giving per- 
centage. 

A. Possibly 25 per cent. 

Q. What additional per cent is outside 
cover of a magazine worth over inside space? 

A, Possibly 25 per cent. 

Q. How often should an advertisement be 
changed in a magazine? 

A. As often as the magazine is issued. 

Q. How often should an advertisement be 
changed in a weekly ? 

A. Think a series of about six, changed 
weekly and rotated, a good plan. 

Q. How often should an advertisement be 
changed in a daily ? 

A. Think a series of about ten, changed 
daily and rotated, a good plan. 

Q. Would you advise the continuous use of 
cuts? 

A, Yes. 

Q. Generally speaking, is it advisable to ex- 
pend $100 in each of 1,000 publications in 
preference to expending $1,000 in each of 100 
publications? Answer yes or no, 

A. Yes. 

Q. How few publications can be used in 
covering the entire United States? 

A. 15,000. 

Q. Do you believe in advertising more than 
one thing at a time in the same advertise- 
ment? Answer yes or no. 

A. No. 

Q. What is the limit of the number of 
words, generally speaking, allowable in a first- 
class advertisement, say of about four inches? 

A. 200. 

Q. Do you consider money expended in 
advertising, expense or investment, or both? 

A. Both, 

iliac cients 
The Spencerian Steel Pens advertis- 
ing is suspended until next spring. T. E Smith 
attends to the department at 810 Broadway, 
placing the business direct. Mr, Smith will 
use weeklies and magazines principally, 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


1893 almanacs are 
printed and ready for distribution, but several 
of the large advertisers who have used these 
mediums tell me they will put out no more. 
So many are given away that the almanac has 
been rendered practically valueless. 

In January next we shall have in the 
advertising arena a new tooth-wash, put out 
by H. B. Fould, of 218 Sixth avenue, the pro- 

rietcor of Dr, Campbell’s Arsenic Wafers, 
Mr, Fould says that he intends to push his 
dentrifice “‘in every good medium in this 
country.” 


The Madame M. Yale Co. is placing 
considerable advertising. The firm state that 
the Western field is already covered. The ad- 
vertising manager, M. B. Wilson, has been for 
some time in New York, looking after and 
placing the Eastern business. 


I learn from the Rockwell & Russel 
Co,, of 51 La Salle street, Chicago, that the 
firm is to handle the Smith’s Office Tickler, 
and “they intend advertising very largely.” 
They say that advertising men ‘* will do well 
tocorrespond with the Racine concern, or see 
them personally,” 

The Excelsior Publishing Co., 86 
Mason street, Milwaukee, Wis., has estab- 
lished a book publism.g department in con- 
nection with its newspaver publishing, and 
the new department is being advertised in a 
list of German papers. 

Thos. C. Hamilton has been ad- 
mitted as partner in the Excelsior Newspaper 
Advertising Agency, of Philadelphia. Mr. 
Hamilton has the placing of the Y. P. M. 
Whiskey advertising. 

TheC. F. David Advertising Agency 
has becn organized at Portland, Me., for the 
purpose of carrying on the advertising busi- 
ness with $50,000 capital stock, of which noth- 
ing is paid in.— Lewiston (Me.) Journal. 

O. L. Moses has become the East- 
ern advertising agent for the daily and week- 
ly Register of Columbia, S. C., andthe South- 
ern Christian Advocate. 


Most of the 


The advertising of the Luncheon 
Beef, White Label Soup and Silver Churn 
Butterine of the Kansas City, Acmour Pack- 
ing Co., is generalled by Wm, P. Quentell. 
The matter put out is excellent and well dis- 
tributed, and Mr. Quentell is making a grati- 
fying success of this department. 


The receipts at the New York Food 
Show during its first two weeks were very 
light. The directors saw a deficit before them 
which they would have to make good, A 
meeting of the parties interested was called, 
but nothing resulted, so Mr. Rose, of the 
Sweet Clover Mills; Mr. Gates, of the Cleve- 
land Baking Powder, and Mr. Collins, of Cot- 
tolene, decided to advertise in the local 
dailies, This was at 4 p. m., and the an- 
nouncements appeared in the next day’s 
papers in the form of catchy, display ads. In 
them were recognized the handiwork and 
ideas of Mr. Rose. The receipts at the 
Madison Square Garden immediately doubled, 
and a most satisfactory financial result has 
been achieved. 





PRINTERS’ INK. 559 


W. W. Zeisloft is now in full charge 
of the advertising department of the A meri- 
can Farm News of Akron, Ohio, 


H-O. is not being advertised so much 
just now, for the concern is seventeen car- 
loads behind on orders, and new mills are 
being erected. These will be finished next 
July, and then Mr. A. E. Rose says a big 
stir will be made by his advertising. Mr, 
Rose favors the daily papers most. 

The first page of PRINTERS’ INK has 
been sold for one year to the San Francisco 
Examiner,whose occupancy will begin with 
the issue for November 9. ‘The price paid is 
$7,800 for fifty-two issues in 1893, and the re- 
maining eight issues in 1892 are thrown in 
gratis— for good measure. 

Frank S. Geog, the New York rep- 
resentative of the Indianapolis Sentine/ and 
Chicago G/ode, won his suit for salary against 
the Mail and Express, the amount being 
$18,000. 


Mr. Jennings Demorest is putting 
out some advertising of the Demorest Kamily 
Magazine. 


P. C. Magnus now has charge of the 
Crown Perfumery Co's American branch at 
96 Fulton street. Mr. Magnus manages the 
advertising department in addition to the rest. 


Tom Evans now has the New York 
end of the Philadelphia North American, 


At the New York depot of Hostet- 
ter’s Bittersthey say all the advertising is 
done from Pittsburgh. 

Scott & Bowne, last year, paid J. E. 
Powers, the advertisement writer, $20,000 for 
his services in the preparation of ads for 
Scott's Emulsion, They are reported to have 
said that this was one of the best advertising 
investments they ever made. 


F. M. Lupton is placing some 82 
line novelty ads with the weeklies, 


No more advertising for Brown’s 
shoe dressing will be done until next year. 
The appropriation is made then, and B, J. 
Salomon, of Salomon & Phillips, 33 Spruce 
street, places the business, 

The National Cash Register Co., of 
Dayton, O., has a printing office of its own, 
where the advertisements are set up under the 
supervision of E. D. Gibbs, the advertising 
manager. The business is placed by N. W. 
Ayer & Son, 


A. T. Sanden, of the electric belt 
firm, The A. ‘I’. Sanden Co., 817 Broadway, 
has just returned totown. Mr. Sanden tells 
me that his advertising is to be resumed, and 
will be placed in the dailies all over the coun- 
try, excepting the South. Most of his busi- 
ness will be placed by Nelson Chesman & Co., 
of St, Louis, while he will attend to a part of 
it himself, 


Charles Fahr, the advertising man- 
ager for Sohmer & Co., says that the firm 
will advertise the Suhmer pianos steadily 
throughout the winter. All kinds of me- 
diums are used in turn, and the business goes 
out summer and winter. 


The St. Louis Globe-Democrat has 
opened a branch office in the Tribune Build- 
ing, under the management of F. St. J. 


Richards, 
G. A. SYKEs, 
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THE SPECIAL AGENTS. 


Mr. Henry Bright, of the Tribune 
Building, has issued for the conven- 
ience of advertisers a catalogue of 
special agents which we reprint below. 
The frequent changes which take place 
in this field make necessary constant 
revision for such a list. 








ALABAMA, 
Birmingham...Age Herald...S. C. Beckwith 
News.. Bz E.Van Doren 
Mobile........ Register... J.E.Van Doren 
Montgomery. “Advertiser... . J.E.Van Doren 
CALIFORNIA, 


Sacramento, .. Record-Union.S.C. Beckwith 
San Francisco. Bulletin,...... F. K. Misch 
hronicle ....Thos,H.Evans 
i Desens eowe F, K. — 
“ Examiner..... E. Kat 
" Report....... A. F. Richard- 
—— son 
CANADA. 
Halifax.......Chronicle and 
ee R.R.Somerville 
- Herald & Mail.R. V.Somerville 
Wesleyan..... R.V.Somerville 
Hamilton .....Times......... R.V. Somerville 
vad pectator...... K.V.Somerville 
Kingston peewee ae R.V.Somerville 
, News..... ...»-R.V,. Somerville 
London........Catholic 
Record,.,,..R.V.Somerville 
” Free Press....R.V.Somerville 
Montreal...... Dominion 
Gazette.,... R.V.Somerville 
i. Herald ....... R.V.Somerville 
- Le Monde 
Illustre...... R.V.Somerville 
“ La Presse...... k.V.Somerville 
” Ly R.V.Somerville 
ED ccccese Journal....... R.V. Somerville 
Quebec....... Chronicle...... R.V.Somerville 
eS Telegraph..... R.V.Somerville 
- CRs coves 0s R.V.Somerville 
ae Progress ...... R.V, Somerville 
bas Messenger and 


Visitor...... R.V.Somerville 
.R.V.Somerville 


Toronto....... a 
. ..R.V. Somerville 








.---R.V. Somerville 
= Christian 
Guardian.. ..R.V. Somerville 
" S. S. Banner. .R.V. Somerville 
sed Methodist Mag R.V .Somerville 
" S’turd’y Night. R.V, Somerville 
- Farm and Fire- 
side.........R.V.Somerville 
Vancouver... ,.News-Adver- 
er R.V. Somerville 
Victoria. ......Colonist....... R.V. Somerville 
Winnipeg...... Free Press and 
un. ........R.V. Somerville 
a ORADO. 
Denv WP excess peste Ee Henry Bright 
Satins... .S. C. Beckwith 
- ee A. F. Richard- 
ed s.'S. " Veodand 
* Fulda and FarmThos. H.Child 
Leadville......Chronicle, .....S.C, Beckwith 
™ Herald-Demo- 
Ws aucdied S.C, Beckwith 
CONNECTICUT. 
Hartford. eee oomat es LoS Bright 
es S.S. Vreeland 
is Times.. .P. Lukens, Jr. 


New Haven, .-News.. .-G, M. Brennan 
Palladium .. -.G.P. Thompson 
bad Wiles wcauccs G.P. Thompson 





DISTRICT OF COLUMBIA, 


















Washington. .. Amer.Farmer. Byron Andrews 
oe Nat’! Tribune. Byron Andrews 
“ eee Geo, Batten 
“  iincasenced - R. Hammers- 
y 
FLORIDA, 
Jacksonville... Times-Union, .N. M. Sheffield 
“ Telegram... ..N. M. Sheffield 
GEORGIA. 
Atlanta....... Journal. . *. Beckwith 
Augusta ...... Chronicle... S Vreeland 
Columbus..... Enquirer-Sun.. -N. M. Sheffield 
are ‘lelegraph.. ‘j Flynn 
Savannah..... See J. Flynn 
ILLINOIS, 
Chicago....... excuses Frank S. Gray 
Farmers’ Her- 
Baan . C. Bush 
" ee ‘rank S, Gray 
” Cl T. B. Eiker 
“ Inter-Ocean,,.L. H. Crall 
“ Mai epee eed S. C. Williams 
* om bpcancien of S. C, Beckwith 
~~ §— esisssess A. H. Siegfried 
“ on Record..A. H. Siegfried 
. Sea T. B. Eiker 
na Wei kcsvves A. F. Richard- 
- Tribune....... H. W bs 
gom 
“ Kellogg's Lists.W. W. ‘Hallock 
“ Chicago News- 
paper Unton.W. J. Carleton 
vad Farmer’sVoice, Thos. H. Child 
re Western Plow- 
oes os Thos. H. Child 
INDIANA, 
Fort Wayne... Press.......... R. 9 Craig 
Indianapolis. . IndianaFarmer . Bush 
sa ournal. i. Crall 
” errs. 0c ‘P. Lukens, Jr 
= Sentinel....... Frank S. Gray 
IOWA, 
Burlington..,.Hawkeye,.....S. S. Vreeland 
Cedar Rapids . Farmer and 
Breeder.....Thos. H. Child 
Des Moines...Western Farm 
Journal..... J.C. Bush 
ss Homestead,,.. J. C. Bush 
Sioux City....Tribune..,.... . C. Williams 
KANSAS, 

Topeka...... .KansasFarmer Thos. H. Child 
Wichita....... ee: S. C. Beckwith 
KENTUCKY, 

Covington ., .Post.,........ E. T. Perry 
Louisville.....Courier-Jour’l. A, F Richard- 
” Commercial. Wet H. J. Har- 
rave 
i Post...........5. S. Vreeland 
“ , Geo, Batten 
- Farmers’ Home 
Journal,.... J. C. Bush 
LOUISIANA, 
New Orleans, . Times - Demo- 
crat, . J. Flynn 
” States. . , & Beckwith 
MAINE, 
Augusta....,.Comfort....... W. T. Perkins 


ons ot 


om 








Duluth...... 
Minneapolis. . 


St. Paul — 


“ 
“ 


“ 


Kansas City.. 
“ 


Omaha ........ 
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5 se .P. Lukens, Jr 
ournal... ...P. Lukens 
xpress ote Vreeland 
MARYLAND, 

..American,....J. A. Oudin 







S.C. Beckwith 


Herald... ° 
News...... ...5.C. Beckwith 





MASSACHUSETTS. 





—- ..--.5» S. Vreeland 
CWB. 2000 c00e s. C. Beckwith 
ee A. F. Richard- 
son 
lOO. o00006000 P. Lukens, Jr 
.— ow ..Henry Bright 
MICHIGAN 
COMES. cccccess Frank S. Gray 


Free Press... < J. Flynn 


——— bebes os ax H. Fischer 
SWB ccccccess C. J. Billson 
Sun..... . G. M. Brennan 
Tribune. ..... M, C. Reefer 
Herald... .... N, M. Sheffield 
MINNESOTA. 
. Tribune....... P. Lukens, Jr 
oo ae R, A, Craig 
‘imes.........5. C. Beckwith 
.Dispatch...... Max H. Fischer 
eee . F. Stewart 
News,.........5.C. Beckwith 
N’ western News- 


paper Union..A. F. Richard- 
son 

Pioneer Press..A. F. Richard- 
son 


MISSOURI, 
oe. .W. W. Damon 
ive Stock In- 
dicator....... . C. Bush 
_ eee —_ E. Randall 
TERED. <osccecet S.C. Beckwith 
.Chronicle... |. E. T. Perry 


Colman’s Rural 

World..... ..J. C. Bush 
Post-Dispatch. Max H. Fischer 
Republic...... W. G. Brooke 





MONTANA. 
-Journal,....... 
fontana Min- 
ing Journal,.Frank S, Gray 

Mont. Farming 
& Stock Jour.Frank S 


Frank S. Gray 


Gray 





NEBRASKA, 
_ A. F. Richard- 


son 
World-Herald. R. A. Craig 





o 
“a Western News- ‘ 
paper Union.W. H. Reming- 
ton 
Lincoln....... Neb, Farmer... Thos. H. Child 
NEW HAMPSHIRE. 
Concord....... Monitor.......P. Lukens, Jr. 
Manchester..,.Union... ..... P. Lukens, Jr. 
NEW YORK, 
Albany...... . Express....... S. S. Vreeland 
5 Times-Union,.G. M. Brennan 
? Telegram...... A. F. Richard- 


Binghamton... 
“+ 


Buffalo,...... 


son 
.Leader.... ...S.S, Vreeland 


Republican....R. A. Craig 
.Courier,..... «eHenry Bright 
Commercial... Max H. Fischer 
——. Seen ve 'N. M. Sheffield 


News......... 1. B, Eiker 


Buffalo,....... Times. ... 


Elmira......... 
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oo easy Bright 
T. Ba 


Telegram.. po F. Pichard- 
son 








Rochester.....Democrat and 
Chronicle....A. F. Richard- 
“ Herald.... ... M. Sheffield 
- Post-Express ,.S. C. Beckwith 
* ys Tee “G.P. Thompson 
” Union and Ad- 
vertiser ..... Max H. Fischer 
s Vick’sMagazineH.P Hubbard 
a. wcccced Sentinel. ...... ad Bright 
— booses ee M. Sheffield 
Peivonseseee S66 son : F. Richard- 
son 
os Observer...... N. M. Sheffield 
OHIO. 
Akron,, .....American 


Cincinnati... 
“ 
“ 


Clev ele and — 
Columbus ocbes 


“ 


“ 


Dayton .....00 
Springfield... .. 
Youngstown . 


Portland .,.... 


Harrisburg... 


“ 


Philadelphia . 


Pittsburgh..... 


“ 
“ 
“ 
“ 


“s 


“ 


Scranton, 
Ww illiamsport. 


Providence... 
“ 


. Telegram......5. 


H. Child 


Farm News. Thos. 


..Com, Gazette Sh E.Van Doren 





Enquirer...,..L. H. Crall 
Post.. ra . T. Perr 
Times- ‘Star. .L. H. Cral 
Leader... ..L. H. Crall 
Press ... ..C. J. Billson 
ee S. C, Beckwith 
Dispatch... .S. S. Vreeland 
—_- «idk M. Sheffield 
ress-Post.....R. A. Craig 
Rural Call ....R. A. Craig 


Farmer’s HomeThos, H. Child 
Amer, Farmer.J. C. Bush 
S. Vreeland 


OREGON. 
Oregonian .,..S.C. Beckwith 
Telegram. .....S. C. Beckwith 





PENNSYLVANIA, 


.Star- 
Independent..S. S. Vreeland 
Telegram ...../ A, F. Richard- 
son 

, Eee S. S. Vreeland 
Golden Days,.R, A. Craig 
Inquirer ...... R. A, Craig 
i Raseaiiacs S. C. Beckwith 
Ladies’ Home 

Journal..... W.S. Niles 


Saturd’y NightR, A. Craig 
Chronicle- 

Telegraph..C. J. Billson 
Com, Gazette. J. E.Van Doren 


Dispatch,..... J. F. Stewart 
Post.........0+N. M. Sheffield 
i ee S. C. Beckwith 
Stockman and 

Farmer..... J. C. Bush 
Times ........5. S, Vreeland 
.. Republican, aN. M. Sheffield 
SER ..00 00008 A. F. Richard 

son 


RHODE ISLAND. 


.Bulletin....... Henry Bright 


ournal,. .... ere Bright 
sid ‘elegram..... . S. Vreeland 
TENNESSEE. 
Chattanooga . . Times . ..J. E.Van Doren 
ee 5. C. Beckwith 
Knoxville..... Journal........ J. E.Van Doren 
Memphis .....Appeal- 
Avalance....S. C. Beckwith 
- Commercial... ..J. E.Van Doren 
S Scimitar....... R. A. Craig 
Nashville ..... American.......]. E.Van Doren 
aa Serre G. M. Brennan 
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TEXAS, 
Austin,,......Statesman ,,..S. C. Beckwith 
Dallas ........Baptist-Herald.J. C. Bush 

ve News. . D. Lorentz 

- ‘Times-Herald . S. C. Beckwith 
Fort Worth....Gazette...... . Beckwith 
Galveston.....News..... oo D. Lorentz 
Nee | rr. 
San Antonio .. Express,,.....5. Cc. Beckwith 
eiess ees » DAF. .0ccccceed. Co Beckwith 





H. 


UTA 
Salt Lake.....Tribune.......S.C. Beckwith 





VERMONT, 





Burlington ....Free Press .... Perry Lukens, Jr 
VIRGINIA. 

Norfolk....... Virginian...... G. M. Brennan 

Richmond... ceaasecuceti weeene J. E.Van Doren 


WASHINGTON, 


Post-Intelli’gr.A. F, Richard- 
son 


.S. C. Beckwith 


SOMME. cc ccecs 


T er. 





Spokane ...... Review .......S.C. Beckwith 
WISCONSIN. 
Milwaukee, -»- News.......... PerryLukens, Jr 
Sentinel. ‘ par? C. Williams 
sa Wisconsin.....C. H. Eddy 
ae Yenowine’s 
News.......P. T. Barry 
Racine ........Wisconsin 
Agricult’rist. Thos. H. Child 
Superior ...... Telegram ..... Perry Lukens, Jr 


The present addresses of the agents 
mentioned above are as follows : 


World Building. 
10 Spruce Street. 
Potter Building. 
Tribune Building. 
Tribune Building. 


Andrews, 
Barry, P. 
Batten, Geo. 
Beckwith, S. C. 
Billson, C. J. 


3yron 
iS 


Brennan, G. M. limes Building. 
Bright, Henry Tribune Building. 
Brooke, W. G. Times Building. 
Bush, J. C. Times Building. 
Carleton, W. J. 10 Spruce Street. 
Child, T. H. Times Building. 
Craig, R. SN Times Building. 
Crall, L. Times Building. 
Damon, W: Ww. ‘Tribune Building. 
Eddy, C. H. 1o Spruce Strect. 
Eiker, ‘IT. B. Tribune Building. 
Evans, T. H. Times Building. 
Fischer, Max HH, World Building. 


23 Park Row. 
Tribune Building. 


Hallock, W. Ww, ‘Tribune Building, 





Hammersly, I Potter Building. 
Hargrave, V Ww. it. 4 Tribune Building. 
Hubbard, H. Times Building. 
Katz, E World Building. 
Lorentz, J. D. Tribune Building. 
L nema r., Perry Tribune Building. 
Misch, K. Potter Building, 
Montgomery, H.W, Times Building. 
Niles, W. S. Potter Building. 
Oudin, J. A. World Building. 
Perkins, W. T. 23 Park Row. 
Perry. EF. _ ‘Tribune Building, 
Randall, G. Tribune Building. 


Reefer, M. c 
Remington, W, H. 
Richardson, A. F. 
Sheffield, N. M. 
Siegfried, A. H. 
Somerville, R. V. 


Tribune Building. 
Tribune Building. 
Tribune Building. 
Tribune Building. 
Tribune Building. 
Times Building. 

Tribune Building. 


Stewart, J. F. 


PRINTERS’ 





INK. 


Thompson, G. P. 

Van Doren, J. E. 

Vreeland, S. S. 

Williams, I. C. 
—_—_——_~+or 


HE HAS TWO ) ALTERNATIVES, 





25 Broad Street, 

‘Tribune Building, 
150 Nassau Street, 
Tribune Building, 





Tue Post, 

“* The People’s Paper.’’ 
Fearless and Aggressive. 
Six-Column Quarto, 
Established 1884. 

Published Wednesdays. 
~ ublican in Politics. 
cial Paper of County. 
E liicottville, 2,000 Pop. 
Cattaraugus Co. » 55,000 a 
EL.icoTrvit_e, N, Y., Sept. 7, 1892, 
Geo. P. Rowell & Co.: 

In your new * Rael prospectus you state 
that circulation reports ‘ should cover the pe- 
riod of one year”’ in order to obtain the Ara- 
bic figures. Last year a report covering three 
months only was required, and we were not 
aware, until receiving your new prospectus, 
that any change was contemplated, The Post 
is keeping this three months’ record, but has 
no means of ascertaining the exact, or even 
approximate, number of copies issued each 
and every week during the year. And as 
there has been a gradual and healthy, but 
large, increase in our circulation during the 
past year, a circulation rating based on the 
smallest issue would be manifestly unfair to 
us, while a letter and star rating would be far 
from satisfactory. 

Doubtless there are many publishers who 
are in the same boat, and who are, in guod 
faith, keeping a three ‘months’ record, expect- 
ing to get an Arabic figure rating thereby y the 
same as last year. 

Will you please state, through that valuable 
little journal, Printers’ INK, what you pro- 
pose doing with us, and oblige, yours truly, 

Tue Post, 


If the publisher of the Post cannot 
make a yearly statement and will not 
tell what has been the smallest edition 
issued, there still remain two alterna- 
tives. He can put an advertisement in 
the Directory, in which he can state, 
in terms either vague or positive, that 
his circulation is enormous; or he can 
wait until the book is issued and then 
induce the various news associations to 
telegraph broadcast over the country 
that he has sued the publishers of the 
Directory for $50,000 damages for 
underestimating his circulation. Some 
shrewd publishers get a good deal of 
free advertising in this way every year. 
Occasionally an enterprising newspaper 
man avails himself of both plans. 

Jokemaker—Harpers ought to en- 
gage Slowboy to edit the ‘* Drawer.”’ 

Grinder—Why ? 

Jokemaker—He won't take a joke,—7he 
Club. 

Landlady—That new boarder says 
he is a journalist, but I don’t believe him. 

ones—W 

zandlady 
The Club, 








y? 
He offered to pay in advance.— 














ate 








MAX O’RELL ON ADVERTISING. 


The following is taken from Max O’Rell’s 
second book on this country: ‘“‘A French- 
manin America.” The chapter is dated at 
Buffalo, N. Y., and was written while on a 
lecturing tour. His earlier book, “* Jona- 
than and His Continent,’’ also contained 
numerous references to the press and kin- 
dred subjects. 


When you intend to give a lecture 
anywhere, and you wish it to be a suc- 
cess, it is a mistake to make a mystery 
of it. 

On arriving here this morning, I 
found that my coming had been kept 
perfectly secret. 

Perhaps my impresario wishes the 
audience to be very select, and has sent 
only private circulars to the intelligent, 
well-to-do inhabitants of the place—or, 
I said to myself, perhaps the house is 
all sold, and he has no need of any 
further advertisements. 

I should very much like to know. 

a % * 


Sometimes, however, it is a mistake 
to advertise to lecture too widely. You 
run the risk of getting the wrong people. 

A few years ago, in Dundee, a little 
corner gallery, placed at the end of the 
hall where I was to*speak, was thrown 
open to the public at sixpence. I warned 
the manager that I was no attraction 
for the sixpenny public ; but he insisted 
on having his own way. 

The hall was well filled, but not the 
little gallery, where I counted about a 
dozen people. Two of these, however, 
did not remain long, and, after the lec- 
ture, I was told they had gone to the box- 
office and asked to have their money 
returned to them. ‘‘ Why,” they said, 
“it’s ad swindle ; it’s onlya man 
talking.” 

The man at the box-office was a 
Scotchman, and it will easily be under- 
stood that the two sixpences remained 
in the hands of the management. 

* * 





I can well remember how startled I 
was, three years ago, on arriving in an 
American town, where I was to lec- 
ture, to see the walls covered with plac- 
ards announcing my lecture thus; ‘* He 
is coming. Ah! ha!” And after I 
had arrived new placards were stuck 
over the old ones: ‘‘ He has arrived. 
Ah! ha!” 

In another American town I was ad- 
vertised as ‘‘the best paying platform 
celebrity in the world.” In another, in 
the following way: ‘If you would 
grow fat and happy, go and hear Max 
O’Rell to-night.” 


PRINTERS’ INK. 
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One of my Chicago lectures was ad- 
vertised thus: ‘‘ Laughter is restful. 
If you desire to feel as though you had 
a vacation for a week, do not fail to at- 
tend this lecture.” 

I was once fortunate enough to deal 
with a local manager who, before send- 
ing it to the newspapers, submitted to 
my approbation the following adver- 
tisement, of which he was very proud. 
I don’t know whether it was his own 
literary production, or whether he had 
borrowed it of a showman friend. Here 
it is : 





TWO HOURS OF 
UNALLoYED Fun anD Happiness 
Will put two inches of solid fat even 
upon the ribs of the most cadaverous 
old miser. Everybody shouts peals 
of laughter as the rays of fun are 
emitted from this famous sun of 

Merrymakers. 











I threatened to refuse to appear if 
the advertisement was inserted in the 
papers. This manager later gave his 
opinion that, as a lecturer, I was good ; 
but that as a man I was a little *‘ stuck 

” 


When you arrive in an American 
town to lecture you find the place 
flooded with your pictures, huge litho- 
graphs stuck on the walls, in the shop 
windows, in your very hotel entrance 
hall. Your own face stares at you 
everywhere, you are recognized by 
everybody. You have to put up with 
it. If you love privacy, peace and 
quiet, don’t go to America on a lectur- 








ing tour. That is what your impre- 
sario will tell you. 
i 
OH YES! 


Tue Mempnuis ComMMERCIAL, 
Menmpuis, Tenn., Oct. 21, 1892, f 
Printers’ Ink, 20 Spruce St., New York City: 
GENTLEMEN— You are making a special offer 
for next year of one page, once a month, for 
$1,200. If we should take this space, could 
you allow us to begin our contract at once? 
Very truly yours, 
Tue ComMERcIAL Pustisuinc Co 
W. G. Howimgs, Bus, Mgr. 


New York, Oct. 24, 1892. 

Publisher of Commercial, Memphis, Tenn: 

Dear Sir—Replying to yours of October 
21: In regard to the special offer for adver- 
tising, you can not only commence your con- 
tracc at once, if you wish, but by doing so you 
secure a free insertion in November and an- 
other in December, thus making the advertis- 
ing run through the year 1893, and securing 
fourteen issues for the price of twelve, 

Very respectfully, 


Geo. P. Rowet & Co., publishers, 
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WANTS. 


Advertisements under this head, $. een (36 
words) or less, one time, $1.00. 


a zen, wish to increase y< your trade ty a post 
a inexpensive method, call o or write 
NE - ALLING, 136 Liberty 8t., N. Y., hed 





V T ANTED. Newspaper ma man seeking Ry aan 
ity to bu Zz eee pape ye 
in to write for part to A VANCE, 
Springfield, Minn. 


W ANTED—A cash purchase for a , complote 


city job eS office, pa per cent 
on in velneeete can’ ve doubiea Fa 
$8,000. Address ai v” care  Psinte 





[DEAL MASTERPIECES—An roman on Ad- 
vertising Sheet. Suitable for any business. 
Send six cents for sample copy. RIFFITH, 
AXTELL & CADY CO., Embossers, Holyoke, Mass 


7 ANTED—To sell, a well established weekly 

pape r, in a live, apne — of 1,400 in- 

habitants. Price, $900: 434 ce paid in 

eg ears. Address C. R. F. BERRY. Continen- 
. 0. 


7 ANTED—Adv’ts to write for reliable firms. 
Clear, bright, spiey. A trial order will show 
‘ou what I can do. ve several new designs 
‘or advertising novelties and calendars. F. O. 
JONES, raga,N.Y. 
Vy JANTED TO SELL—100 shares stock in an in- 
co! uote printing com aay Own a news- 
Conern in- 
. MURR 





per. recent in 
rest sold. iit health cause. aR 
President, Hickory, N. C. 


ANT or aa in PRINTERS’ INK 


under t six lines (thirty-six words) 
or | will one time for one dollar. 
For additional ed insertions, 


space, or continu 
the rate is 75 cents a line each issue. 


W wreekiy paper by or editorial work on a 
weekly paper by daily newspaper man who 
has time for Mutside work and who knows from 
experience the kind of Trading matter preferred 
in country homes. ‘S,” , 
Wisroalar A new orsecond-hand press to do 
Mong and a work, to be run either 
steam or water — r. Also want first-class 
paper cutter. Give price and full particulars. 
OHN R. DICKEY DRUG CO., Bristol, Tenn. 


be? —Merchants and manufacturers to 
tektet vertise a in me ae we, 
‘okio, Japan, the only foreign r that goes 

to dealers in the interior calress Editor or 

} At Gibbins, 35Wall St., care aus & Berdan. 


p= IS DUPLICATING !—I write (pen or 
writer) one letter, circular, wrapper. 
&e. a peony 


w it Best alw: 
Address C. BENSINGER CO., 3 Dey ‘st., New York. 


WV R. ALLAN DOUGLAS BRODIE, “ The Prince 
IVE of < Conadinn Short Story Writers,” is pre- 

write serials and short stories, sketches, 
ete., Se wishes to correspond with some reput- 
able "  <eemmaae daily. 180 Robert St., Toronto, 








y 7 ANTED—Chance to sell a wetttty hae of 


in a thriving Vermont to reason 
for sel Subscription and be patron- 
age ex lent; $2,000 raat terms on bal- 
ance. bt J for i ee oe“ Vz.” 
care Printe 
WANTED an enterprising Republican, as 

partner in one the Coop ee daily & 
and weekly papersin Ohio. La: b business. 


Official coun r in city of 7 in. Count, 
seat. \ inte’ x mest, S400. 35 cash. Address mf 
care 


MX GGvestionments catch the ao and a) anes 
= 


e reason. 

of ten i 50. Cash with order. gona pa 
with old Wi 96, 

please you or return money. CHARLES A. 
ATES, Indianapolis. 


ANTED—Patent dici f. 

and others seeking the trade of the con- 
sumer, to buy our new Directory of the City of 
Ta Fayette and Tp ee County. Full and 
complete. Price, 4 RECTORY PUBLISH- 
ING CO., La Fayette, Ind. 
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ANTED—Circulars to print and mail 
W WY, tribute) (to reliable oe 
‘acilities. Foaitve roof of maij- 


‘imates on 
Eee eh GARD WORKS, P.O. Borah 


ANTED TO SELL—The only dail: 
\ lished in Tonawanda, moe hi Dal 
NEWS, gd L- Dn ago; a 
for a live news) The pie 
for selling. Adi ree 5 JOHN - HEPWORTH, pulp 
lisher, No. Tonawanda, N. 


ORE THAN A CENTURY. We can supply 

almost any document the U. 8. Government 
has — since ey es else can! We 
keep es ex _——- ust to E Tepetices about 
them. pa Sane x ow. i. OW DERMILK 
& CO., Washington, D. 


poRewaxsmP of composing room wanted by 

thorough newspa man and Al Ea 
with years of ams all and ‘Gilt EK 
-. mical manage: 


S ae Sy ‘without. po 


ver WIFE, your our Jady. cu customers, ould 
use the “ Harold gold wire) Hele 
Curler. No heat. New Ty 200,000 sold in 
7 pa. Sample set complete by mail, 25c. 
retailers everywhere to sell them. 

HAROLD M’F’G CO., )., Worcester, Mass. 


66 \TAGIC FIRE,” or the Spelling Spark, is an 
M interesti: ing chemical experiment ¢ which 

affords entertainment to young and old ; hence 

an excellent es novelty. Send two 

Hab ae ples and _ price list to 
. C. PATTE ON orn ‘Ir? Broadway, -Y City. 


7 ANTED--Orders for prin for printing of new: Ts. 
y We set t. pe, furnish rales Told and 
wail. Have via ‘ir 'padding ri 

miscellan, a 


‘‘- low gO NION 
Peet oe oy 15 Gdesumer t., N. Y. City. 


V 7) ANTED—A wide-awake man to take change 

of circulation department of an evening 
paper in Maine. Must be one who has had ex- 
perience in pee ciroulataem locally = out 
of town. State wh a and anted. 
Address “ MAINE DAILY,” AILY,” care Printers 1 Ink. 


YOUNG and thoroughly hly competent newspa 
A per man can get either editorial or business 
ment of a leading and wing dail = 

ome 0! 7 most active cities of the East, an 
interest in ny reper at a fair price. Paper is on 
paging basis “ AJAX,” care of Print- 
ers’ L 


ANTED TO SELL—On ry F- paper in growing 
Western town of Establahed ulation Inde- 
ndent Republican. moll ore a 


usiness. 
date, fis. Sage cost gia we. ‘will wel tt dor $11 $1 
$500 down. ‘oor health dress * “i,” 
care Printers ’ Ink. 


HE SOUTH—Its advertising fields are white 
‘Tanto ange Bu se ee apne go ithe 
nothing grows. To ge and avoid the 
epg FA tel need a guide. i 
‘etime. We’re guiders. Where to go we 
know ; others or SOUTHERN STAT AD- 
VERTISING BUREAU, Nashville, Tenn. 
A= DVERTISING Mameger with a record for big 
usiness, Favorab! yk known by all advertis- 
ers an advertising agents. Will contract for a 
soem ot of with a publication having a weed 
—— on asalary or commission basis. Am 
ion boomer also. Don’t ‘all at 
once. —» HUSTLER, care of care of Printers’ 


YW ANTED— Editor as mer in an old and 
well-established iy and nity Demo- 
cratic newspaper in a 
Have city and yen & printing. 
fice, wi 5 L. desirin - 
bu, 4 urnis! first-c reference and 
$6,000 cash. Address “ O.,” care Printers’ Ink. 


\ 7 ANTED—Advertising solicitor and | Manager 
to represent in New York City and Eastern 
tates two  Btoaperens class journals published 

8 li Com: n basis. 


in'the West. 
class or trade pape per pre- 





now handli ng 
ferred. Applicants le please state experi- 
ence, references, Address Box 154, Milwau- 


ee, 
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$5,000 ana gencrai manager, now in 45.00 


ition, will ec! 1, 
oe ee re ing with w Se heaithe Corre rre- 


lence with manufacturer, corporation, rail- 
road, newspaper or store. wanti hhenomenai 
advertising invited. Address “ VE,” 
Punters’ Ink, New York. 
ANTED—An all-around coun’ printers phils 
to take charge of office and do all kinds 


b and newspaper work. Must be neat am | 
tty we woes and careful with presses and 
references, experience, 

als an ndetate ow soon you can come. 
op those looking. for rmanent situation 
er. McHENRY, Chittenango. 





N. Y. 
ANTED —Fifty th d int d 
in work oo yaxe “IN. 
FORMATION Na AUTHORS ” and “ ee eERIODL 
y+ T Oe ee ” at one dol- 


med book contains complete 
list an papers an ond” magazines paying for accepted 
articles. Circulars, newspaper comments, > 
Address ANOR , 688 Greene Avenue, 
Brooklyn, N. Y. 


saisinelgliaiienteniniangs 
BILL POSTING & DISTRIBUTING. 


Under this head, 2 lines (12 words) will be 
inserted 3 times for $1.00. 


LL kinds of adv. matter distributed. L.A 
HANSEN, Battle Creek, i 


| ILLS distributed, $2 per M FE Posted, $4 per M. 
— JA PHENS. Box 293, Tope- 


re the purpose, of inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
three times under t ing for one dollar, 
or three months for five dollars. (ash with the 
order. More space 75 cents a line each issue. 


> 





ADVERTISING NOVELTIES. 


Advertisements under this head, 6 lines (36 
words or less), one one time $1.00. 


G. STAUFFER, of Bacl of Bachmanville, Dau —4 
« Co., Pa. has invented two new and 
sellin; “4. ty Just the thing for publishers 
to offer for premiums. Don’t fail to write for 
circulars ani 
‘OR the parpese of inviting announcements 
I of Advertising ss, likely to benefit 


reader as well as advertiser, 6 lines, 36 words or 


tinued insertions 75 cents a line each 





ADDRESSES AND ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


ling, rapidly Folding, Wrapping and Mail- 
rapidly, accurately and neatly one. 
a specialty. Reliable work 
.-- + 4 octimanen € CRANE & ALLING, 136 Liberty 
St., New York.. 


PERSONS who have facilities for b ad- 
vertisers and consumers — contact ——_ 

lists of names and may 

in 6 lines, 36 words or less, under this head once 

for one dollar. Cash with order. More or 

continued insertions 75 cents a line each e. 


FOR SA SA LE. 


Advertisements under this head 75 cents a line. 


PRoey FOR NEWSPAPERS. EMPIRE 
CO., 146 Worth St., New 3 New York. 


agecces ILLUSTRATIONS | for papers. Cat- 
logue, 25c. AM. ILLUS. .. Newark, N. J. 


Of, SAL The hemp gover Cheap > 
e wor order. eap for 
e MERRELL & SOULE, Syracuse, N. 
86000 cratic CASH, takes the only ae 
cratic paper (daily and = = in 
finest, to town in New York State. 
wguIcK” Printers’ Ink. 











4cru HOE PRESS. 2 folders. V 
oT MORNING NEWS ¢ NEWS CO., New Haven, 


OR SALE—A 7 Boe “ies py of the ,-—~ 7 Newspa- 

r Directory Price five dollars. 

Sen fA .-% GEO. P. ROWELL 
&CO., rs, i0 10 Spruce St., New York. 


100, 000 ae gumme cd We well of any State at 


y a eaetcit 4cts. on eac 
“ ae oti obo. AGENT’S HERALD, Phila Pa. 


A COMPLETE new job office outfit, which has 
never been used— id for ean 8x12 oie .- 

details 

details address “ JOB FFICE, * 

1592, Philadelphia, Pa. 


OR SALE—Our services in publishing for you 
an illustrated paper that = creditably 


and ey represent —_ your trade 
and assist yt hy In selling Yo our. 8s. Address 
PICTORIAL WEEKLI est 23d Street, 


New Yor'! 


,OR nt Comiisy Wows r (steam plant) 
I and job office in Southern California. _ & Fias 
contrac pecs good 
run of job work. il Pe sold at a ba in 
if taken at once. Address NEWSPAPER PLANT, 
13, 124 So. Spring St., Los Angeles, Cal. 


OR SALE—Canadian weekly— Pr gt 
and Agricultural. Established 6years. 4, 
paid-up subscribers. Will take greater part of 
price in aes in nme — Reason for 


selling—mo tring 
Tunas whole ‘tention. )- ou nes * AGRIC 
TURE,” Printers’ Ink. 


_— SALE—THE “WEEKLY EXAMINER. Es- 
tablished in 1804. A Republican journal 
ublished in Frederick City, Md. The county of 
derick is one of the richest in the U.8., and 

4 L ublican, although now partly under Dem- 

ic rule. The —»y ~y 4 

tate of the late Rev. D: 
a an $5,000. Torsas, cash. Address EX- 





SPECIAL NOTICES, 





Advertisements under this head, two lines or 
more, without display, 75e. a line. 
( ‘ RIT 
1 
V AN BIBBER’S. 
@ POKANE SPOKESMAN. 
w 
I EVEY’S INKS are the best. New York. 
4 
J OHN T. MULLINS’ MAILING AGENCY, Faulk- 
d, Del. $2 per 1,000. 


I UFFALO TIMES fesse over 33,000 circula- 
tion. It will pay you 
GENTS GUIDE, New rz. 
agents’ paper. Send for co; 
Bex HOTEL GUIDE is the only hotel paper 
in New England. Think it o 
50 BUYS 1 INCH. 50,000 coke PROVEN. 
~ e WOMAN’S WORK, YORK, Athens, Ga. 
oe pg, IT IN THE POST,” South Bend Ind 
Only morning paper r in Northwest es 
N EDICAL BRIEF (St. Louis). reula- 
tion of any medical en aor 
EWEY’S Canada List (60 per) —4 rates 
3c. line. D. R. DEWE ton, Can. 
Dany SENTINEL, Winston-Salem (pop. 20,000), 
N.C. Increase in circulation, two months, 37¢ 


r TS COUNTRY YOUTH, Milwaukee,Wis. 5,000 
readers. Reaches farmer s farmer boys. 5 cents a line. 


$1 50 For 5 lines 26 days. _ ay. EN- 
Phee TERPRISE, Broce ass. Circ. 7,000 
DYERTIES GUIDE. 1} one on receipt of 
+1 stamp. STANLEY DAY, New Market, N. J. 
UPERIOR Mechanical Engraving. Photo Elec- 
S trotype Eng. Co., 7 New Chambers St., N. Y. 
T Le moose —THE TE Ly - HAUTE Rt 
han any paper in Indiana ou! 
danapeiie. 


The leading 
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covered by THE KAN- ]QETAIL MERCHANTS can publish illustrated 
K4as° nate s WEEKLY Ca AL, Topeka, Kan., the R monthly paper at slight cost. Send business 
























farm and family new newspaper of the State. card for sample. TIMELY TOPICS, Boston, iar Mass, I 
, ‘HE OHIO press JOURNAL goes 
Oe a are aes low aie wo out oa 8 ‘I homes ot the best Peo le in central Ohio, P 
, eekly, 000; Sunday, 17 
tres USTRATED WEEKLY, Topeka, Kansas. Nearly all the = general havertion’s ute I 


4 PEOPLE’S ILLUSTRATED JOURNAL ©o/umns 


(monthly), New Orleans, La. A Southern fam- ~ AMES from money letters 
ily magazine, it reaches Sou’rn homes. Adv’tiset 1 40 000 ceived in answer A advertise. 


TRECTORY PUBLISHERS, please send circu- ments fn the best mediums in ~ country. Ar. 
D lars pane price list of your directories to U 8 by towns and States in 65 large volumes, 


To" responsible parties very low prices will be 
ApoRass Box 1407, Bradford, MeKean (iven’ For particulars, address F. TRIFET, 408 


» Pa. ‘ash. St., Boston 


ZOO) see ins Hoh Peat Tes. Uraaenat plini aontnge thee 
rnatorial candidate nomina\ e 

psic, V frie, ¢ 1.00. WORLD PUB. CO.. Pas- tes of pure Democracy, will be elected. 

rv enceieieitiiaiiiy This rill result in capitalists from all quarters 

PAPER Desens M. Plummer & Co., 161 investi their money in manufacturing and 

Will . Y., sell every kind of paper other industries. Those advertising in aan GAL- 

used iy and publishers, at lowest prices. VESTON NEWS and THE DALLAS NEWS will 
Full line quality of Printers’ In ic. be largely benefited as a consequence. 


Chicago 
Daily Globe. 


HARRY WILKINSON, EDITOR anv PUBLISHER. 











-—0oe 
Cuicaco, Oct. 19, 1892. 
PRINTERS’ Ink, New York City. 


Gentlemen: | desire to certify to the ad- 
vertising qualities of Printers’ Ink. In your 
last issue you mentioned that the Chicago 
Daily Globe would be sent until further no- 
tice for $1.00 per year. We have had over 
five hundred orders and inquiries from that 
small paragraph, which was printed in the 
editorial notes. The requests came from the 
widest possible range of territory, and from 
every possible field of business. 


Yours very truly, 

















=e Fee 


worry 











NOT A GOOD IDEA, 


Boston, Mass., Oct. 22, 1892. 
Editor of Printers’ Ink: 
I notice that you have added lately several 
new departments to your inimitable little 


P*Phere i is an idea which I have had in mind 
for some time which I would like to suggest. 
I think it isin line with what Printers’ INK 
intends to furnish, that is, information of ser- 
vice or of interest to advertisers, 

| would suggest that you os each week a 
list of all papers that have been s/arted dur- 
ing the week, also a list of those that have be- 
come defunct ; a sort of dirths and deaths 
column as it were, 

Trusting you will pardon the liberty I take 
in advancing this idea, I remain, 

Amos WwW, RIDEOUT. 

Newly-born newspapers too often 
have the seeds of death well sprouted 
when they make their appearance, and 
old ones that ought to die, or are 
thought to have died, have a habit of 
springing up into new life and sur- 
prising the neighbors with their vigor 
and sprightliness. Besides, hardly any 
persons care for such information. 





A WISE AND GENEROUS PUBLISHER. 


The /i’or/d has subscribed for twenty-five 
copies of Printers’ Ink, a paper for adver- 
tisers, and we have ordered the same to be 
sent to the advertisers of this paper. The 
subscription price of this paper is $1 per year 
and it is invaluable to business men. The 
World has been liberally patronized and it is 

‘oing to show its appreciation by sending the 

RINTERS’ INk to those who desire it.—Law- 
rence (Kan.) World, Oct. 29, 1892. 

The World was wise to make its 
arrangement early. After the new 
year it will cost fifty dollars to supply 


twenty-five subscribers with paid up| fo 


yearly subscription receipts. 


HANDSOME NEWSPAPER OFFICES. 
From the Journalist. 

The handsomest newspaper offices in town 
are not those of New York city dailies, strange 
to relate, but those of correspondents and 
business representatives of the great journals 
of other cities. Most of them are marvels of 
taste and elegance, but one recently fitted u 
in the World Building outmarvels them ail, | cost 
For luxurious furnishingsand tasteful arrange- 
ment it has no counterpart even among the 
private dens of Wall street millionaires, and 
as for the other newspaper offices, they simply 
are not in it. The office is that of the San 
Francisco Examiner, and it is the corner one 
on the tenth floor of the World Building. It 
commands a view extending from City Hall 
Park to the Orange Mountains, In decorating 
and furnishing the room $5,000 has been ex- 
pended, A tall wainscoting of California red 
wood, brought from the coast for the purpose, 
conceals the walls, At the openings in front 
of the window recesses, heavy, deep red drap- 
eries hang. The ceiling is tinted to match the 
wood, and a rich Bigelow carpet in deep-toned 
reds and browns covers the floor, In the 


center of the room is a massive mahogany 
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hogany. Soft-cushioned divans fill in the wine 
dow recesses, and, while the room is luxurious, 
it contains newspaper files with mahogany 
casings, and all appurtenances of a business 
office. The New York representative of 
the £xaminer, is “at home” among these 
elegant surroundings to either social or busi- 
ness callers. 

—— 


The Robinson-Baker Advertising 
Bureau have collected their advertisements 
which have appeared in Printers’ Ink in 
pamphlet form under the title of ** Woven, 
Spun and Hammered.”’ 





9 ART DE LA MODE proves an average 
of over 30,000 copies. 51 Tribune Bide. N. aa 


4000 Mi. tata a 


2000 *: New Agents’ py woe 


PIANOS, Sami'h weacty, Wash'tonsN- 3. 
PATENTS toi... at pace Book FREE. 


WOOD CUTS--PROGESS PLATES 


1? For a or Ar SPENCERIAN, 


Do You Want Agents ? Zhave sent to 0 64,399 


names of Agents for m D Send p r par- 
ticulars. ©°n. J, SMEAD, Vineland, N- J. 


B Li Cc — OF averticors. 


PU 
Oo Pi 4 t oO N ™ a, York, 
THE EVENING JOURNAL, 


JERSEY CITY, N. J. a 15,500. 
pe Vt. say i 


NEW QUT E.srece oa, 


solute satisfaction guaran juine ** ——e 
» CHAS. W. HARPER, Col 



































creasers. 


GERMANIA <: German. lang. an sud of he 


— le co} rates of advert etc., address 
MANTA: Me . Manchester, N. H. od 











Kate Field’ wnonay! their ll eS 


pe Fae — 5 eaves 


Washington, Waskleeton ea. 
We Are Satisfied GF cent ats) of the 


for our outline cuts Proof 
psy artistically illustrat: strating. 3 ry Fy 's of ay 
sent Ce application. SELY & 


ow ven, 


ATTENTION, PLEASE. 
enn ak tt oe ee Lo 
$3.50. " The stuff for boom editions’ i Pang 
CHICAGO PHO. ENG. CO., 185 Madison St., Chi. 


¢ rs YOUTH'S LEADER, 


Over 100 40, 000 co, 
eamme (7) Advertising, 90 cts. per s 


THE ADVERTISERS’ GUIDE, 


A mouths journal expounding expertly sub- 
jects — advantageous to publisher and 
advertiser, mailed ‘for one year | receipt of 











copieam monthly. 
agate line 








The desks and chairs are also of ma- 


table, 


twelve cents to Send stamp for 
sample copy. Sri NLee bey, New y Market J. 
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BOSTON. nam 


would you. 


Wg mag “Lydia Pink- 
* e-, like my ads. = 
. E. SPROUL, Washington 
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MAGIC FIRE icurconts$or cambio sad 


ice list to S. C. PATTERSON, 17 Broadway, N. ¥, N.Y, 





I write primers ;—adver- 
tisements. You pay me. 
They do, you. 


E. A. WHEATLEY, Chicago, Ill. 


$22. A el CUR- | 





TAIN DESK. Four} 

. Unlimited 

i variety in stock and to order. 

| American Desk & Seatin Co. 

270-272 Wabash Av., CHICAGO, 
Ss. A. 








2 Thousand Newspapers 


A DAY ARE READ By 


The Press Clipping Bureau, 
ROBERT & LINN LUCE, 

68 K WHO St., Boston, Mass, 

‘FOR WHOM ? Supply houses, 
that want ear. 

liest news of construction; 

Business houses, that want addresses of 
probable customers; 

One hundred class and trade papers; 

Public men, corporations, professional 





For holding Papers, | nang 
Ligh, Anything. an, 


d te: 
monials. POPE RACK CO., 
St. Louis Mo. 


Dodd's 2swanmseenxcBOston, >> 


Send for Estimate. Pa 
ity, 


























RELIABLE DEALING CAREFUL SERVICE. 


_ & LOW ESTIMATES. 2 


DAN FRANCISCO CALL. 


Established 1853. 
Daily, 68,487—Sunday, 63,207. 


The Leading Newspaper of the Pacific Coast 
in Circulation, Character and Influence. 








taney 





——~weweveueq, 








Advertising in England, 
European Continent, Etc. 


SELL’S 
ADVERTISING AGENCY, L’t’d. 


Capital Sell, Manager, (editor 
a oui of Se I's World’ s Press 


FF tegen sogerding — or i 
Adve a le pape , ete., at the 
London Office, 167 168 leet piey_ or at 

New York Office, 21 Park Row, Ground Floor. 


STUDY LAW 
AT 


HO e 
Take a Course in the 
Sprague Correspondence 


School of Law. (Incor- 
porated.) Send ten cents 
stamps) for particulars to 


J. COTNER, Jr., 


Sec’y, Detroit, Mich. 
312 Whitney Block. 


Auburn Daily Gazette 














Turf, Farm & Home. 


AUBURN GAZETTE CO., Publishers. 
GOOD RETURNS. 








men, who want to get news, see what is said 
| of them, or gauge public opinion. 





“Over 83,000 per mont 


Proved Average past Nine Months, 











Rates Lowest for 
quantity and quality of 
Circulation. 





wt 


THE SPLENDID 


CHRISTMAS NUMBER 


—OF— 


THE NEW YORK LEDGER 


WILL GO TO PRESS ON 
SATURDAY NOVEMBER 19. 6 





Advertising space limited. Order 
and “ copy ” should be sent at 
once to secure insertion. 


bh tdttattetattatnttatntnd 
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2 “We received TWICE as many answers from 


the POPULAR EDUCATOR as from FIVE 


rang educ + put together.”—Hough- 
n, Mifflin & Co. 


75,000 < COPIES 


OF THE 


CHRISTMAS NUMBER 


OF THE 


POPULAR EDUCATOR 


the LEADING Educational Journal of Amer- 
ica, will be issued. 

It will be out December Ist, and copy must 
be in hand by November 18th. Advortion- 
ments will be inserted in this large Special 
Edition at our regular low rate, 3) cents per 
agate line. 


ADVERTISING OFFICE : 


70 Fifth Ave., New York City. 
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HEROLD DES CLAUBENS | 
<cataus crrmin Feo punmeee stout} S POKANE 


owes ing no “cutting.” If you ~ ~¥ a 
German papers, or if you intend to yy & wide- 

eae: ‘advertisers do), do not omit the HEROLD Ss eo oO K Ee Sy M A N 
DES GLAUBENS and take no substitute. 

has 75 per cent more paid subscribers 


than any other daily paper oe 
within 300 miles of Spokane, Was. 





A GOOD CATCH 


aires good bait. To 
aouare a oa custom- 











PPEFSSF 


THE HOME CIRCLE, ' 


Lo Oo. 
¢ 75, 000 Copies 5 Month. % 
)) An exceedingly desirable medium for ¢ 


THE AMERICAN SCHOOL 
BOARD JOURNAL. 
Holiday number, 100,- 

000 copies. tes, 
conte. Copy by hor. 























Z z { 

So Gourd Sournal 100,000 cire'n = Y rue Home Onc Pon. G0. St. Louie Mo. 2 
Chicago. Milwaukee. —PAPPPLPLPP PP PPP PPP PPA 
ADVERTISERS —<2"SEWing wAGHINE TIMES: “SEE” 

EWING MAG IN TIMES, New York. 











No Religi 


THE AGAROSE, ll ‘CHRISTIAN. ‘LITERATURE 
imen copies and rates on applicati 









ALL, NEW Yorx. 








WOMAN’S FARM JOURNAL tiie tamer vio uy 
everything, from a .p eateny in ing machine. Send for sample copy and special trial 


CanoT, Pus sot N. Ninth Street, St. Louis, Mo. 


THE NEW cr¢ -LE 36 Union N. Y., organ of The General Federation of 

%ai Women’s Clubs. Chicago Daily News: THE CYCLE was 
le the Official organ 4 ennial Meeting, Central Music Hall. Chicago Inter-Ocean : 
ne matter of a Club o: sated and THE CYCLE, with Mrs. J. C. Croly, as editor was 


made the organ, and pledged. thes support of the Federation. 


Che Christtan Advocate. 


Official weekly metropolitan newspaper of “‘ The Methodist Episcopal Church.” Circulation, over 

50,000 guaranteed. We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th St... New York. 


ADVERTISING— 
HOW IT SHOULD BE DONE. 


We are prepared to answer the above question for 
all who contemplate general newspaper advertising. 











If you want to use 1 or a 1000 
publications ; 


If you want to reach the inhabi- 
tants of one town, one county, 
one State, or the whole country, 


If you wish to invest $10 or 
$500,000 in advertising, 
WRITE TO or see us. State your wishes fully. Our time and experience 
are at the disposal of advertisers who value the advantages of 
intelligent, prompt and original methods. 


THE GEO. P. ROWELL ADVERTISING CO. 


10 SPRUCE STREET, NEW YORK, 
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WE WANT TO ADVERTISE 


in every Newspaper in the United 
States and Canada, but only with those 


using premiums. 
3 EMPIRE PUBLISHING CO., 


146 & 148 Worth Street, New York. 





re ne a Newspapers, Write at Once, 
Attractive Advertisements. 








No Advertising Agency in the United States has better facilities for the 
preparing of attractive advertisements. My composing room contains the very 
latest faces of type, borders, etc., and my charges for this class of work, wood 
engraving and electrotyping, are most reasonable. 

No charge is made the advertiser for preparing an attractive advertisement 
from type when his order is placed through my hands. Advertisements placed 
in all publications in the United States and Canada. Estimates submitted and 
discounts allowed on all publications. 


B. L. CRANS, 





Room No. 4. 10 Spruce St., New York. 

A Mere WANTED, 

Three=-Line . , 

Advertisement A Writer of Advertisements, 
= IN «= 


=SSS SSeS SSS SSS SS SS SSE One of the largest American 


Advertising Agencies has an 
The Great Divide opening for a man who can 


SRSSSESSSSSSESESSESE=EEZ=Z | write advertisements. A vari- 


One Time ety of subjects must be quickly 
Costs $1.50 and judiciously treated. Men 
—w. of experience may apply by let- 
BUT OH MY! ter (inclosing samples of their 
Great Results. work and references), to 
“ADV. WRITER,” 


A Sample Copy Explains It All. | care PRINTERS’ INK 
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24 Cash Prizes, Will it pay 


| to advertise in religious papers? 
We desire to thoroughly introduce 


our Sunol Bicycles throughout the It will pay 


United States in 1893, and in order to 
give them such an introduction realize} j¢ you do a legitimate, clean, square-cut 
that we must advertise liberally and business: Because religious papers go 
well, We are willing to advertise) directly into people’s homes—are read 
liberally, but, that it may be done well, | py all the family--are read all through 
must have a supply of bright, original by people who believe in them more than 
advertisements. Will therefore make | ;, any other papers they read and are, 
the following offer for the 24 best ad-) therefore, more influenced by advertise- 
vertising ideas; first prize to be| ments seen in them. 

awarded to the author of the best, | 






































second prize to the author of the second | Put Sunday Schoo! Times. 
best, etc. Decision to be made by Them PHILADELPHIA. 
three disinterested parties. Presbyterian. 
jst Prize.............. ere On ite pa 
CR Your | Christian Standard. 
a cand concsenuss 25.00 Presbyterian Journal. 
Sthto 24th............ 10.00 each. | List | Ref’d Church Messenger 
Will also pay $5.00 for each idea a han oe 
not securing a prize that we think can| we make it ristian instructor. 
be used to advantage. and perhaps profi a Recorder. 
Contest to close January 15th. us 1 over the | Presbyterian Observer. 
8 5 





For particulars as to the nature of the 
advertisements required, address 


THE McINTOSH-HUNTINGTON CO., | i 


Advertising Department. Cleveland, 0. | 


Over 260,000 Copies 
Religious Press 
Association 
Phila 











Advertising 
In The = 


Sunday Mercury, 
NEW YORK, 
Pays 
Handsomely. 


In these days of circulation liars, the 
advertiser should be very cautious in 
where mushroom cir- 


e MERC 
prints over 108,000.) 
solid and substantial and is the result 
of more than fifty-four years’ gradual 
growt 

ts rates are uniform. Twenty-five 
cents a line. (‘4 cent per thousand circu- 
lation.) You don’t buy acat in the bag 
when using the MERCURY’S columns. 





COPYRIGHT 
1692.- 


Paws and Consider! 


This is all we ask of any advertiser : 


| 
| Pause before entering into any ——— 
| ment with a concern furnishing advertising 








Sunday Mercury, ®: 


. | material until you are sure that it is compe- 
Li ke Pure tent fo carry out ne} opments without dis. 
Py appointing you and to furnish material that 

Wine, the will benefit your business, 
| Consider that THE PICTORIAL LEAGUE 





and that there- 
in the pictorial 
| advertising line than all the so-called syn- 

dicates in existence. For samples, address 


ssesses these qualifications, 
e it does more business 


NEW YORK, PICTORIAL LEAGUE, 
Improves | Tribune Building, New York City. 
| " 
With age. | Our firm name to bein enttated. lee 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices or For Sale, 
two lines or more, 75 cents a line; Wants, six 
lines, 36 words or less, one time, $1.00. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 





NEW YORK, NOVEMBER 2, 1802. 








THE Capital Advertising Company, 
controlling space in the cars of certain 
lines of street cars in Little Rock and 
vicinity, make the point in favor of that 
method of reaching the public eye— 
that itis: ‘* Zhe only way of reaching 
those who don’t read the newspapers.” 





In Boston they have an association 
composed of the publishers of the daily 
newspapers, and among the rules 
adopted for their guidance is one that 
makes advertising a sort of misde- 
meanor. Every member is permitted, 
however, to issue handbills, and they 
get out some very pretty ones. 





Last week Mr. Alexander Douglas 
Brodie, of Toronto, read a want ad in 
PRINTERS’ INK and devoted half an 
hour to performing the literary service of 
which the advertiser stood in need. 
He was quite charmed when the return 
mail brought him a check for $20 from 
the Northwestern Miller, of Minneap- 
olis. If Brodie will read all the wants 
in Prinrers’ INK he will be a mil- 
lionaire pretty soon. 


THE smallest edition of PRINTERS’ 
INK in one year was printed December 
16, 1891, and consisted of 43,500 
copies. The average edition for a year 
has exceeded 50,000 copies. No edi- 
tion in 1892 has been less than 50,250 
copies. For months every issue ex- 
ceeded 55,000, and once the edition 
reached 80,500 copies. 





IN 1888 PRINTERS’ INK was first is- 
sued. It charged fifteen dollars a page 
for advertising then, but nobody cared 
for space at the price. 

In 1889 Prinrers’ INK charged 
twenty-five dollars a page, and that 
year the Gannett and Morse Concern, 
of Augusta, Maine, publishers of Com. 
fort, became patrons to the amount of 
fifty-six dollars. 

In 1890 PRINTERS’ INK charged 
twenty-five cents a line for each and 
every issue, and the publishers of Com- 
JSert used space to the amount of seven 
hundred and fourteen dollars, 

In 1891 PRINTERS’ INK charged 
fifty dollars a page, each issue, and the 
publishers of Com/ort bought one half- 
page for every week for the year, pay- 
ing thirteen hundred dollars for it, and 
during the year used additional space 
to the amount of eighty-six dollars. 

In 1892 PRINTERS’ INK advanced its 
price to one hundred dollars a page for 
each issue, and the first order booked 
at the new rate was from the Gannett 
and Morse Concern, for one-half page, 
every issue in 1892, for twenty-six 
hundred dollars. 

In. 1893 PRINTERS’ INK has an- 
nounced an intention to charge the 
same rate as in 1892, and has issued the 
following offer : 

We will insert a full-page advertisement in 
every one of the fifty-two issues in 1893 for 
$5,200, or $100 a page each issue, which is a 
reduction of 33% per cent from the price de- 
manded and received all through the year 
1892. We will sell one half-page for $2,600; 
one-fourth page for $1.300; or a page oncea 
month for she 

If you would care to make a contract for 
a page or less tor next year and wish to begin 
now, we will give free insertions for all the 
remaning issues in this year, commencing 
the charge with the first issue in January, 
1893. 

Advertisers whoare now under contract.and 
wish to renew for the year 1893, may receive a 
concession on the price equivalent to as many 
free insertions as can be given to a new adver- 
tiser between the date of his order and the 
new year. 

The very first to avail themselves of 
the offer, and the only ones sending an 
order in time to secure mine free inser- 
tions, were the Gannett and Morse 
Concern, who write from Augusta, 
Maine, under date of October 21 : 

“You may book Com/fort for one- 
half page in PRINTERS’ INK for the 
year 1893, charging us twenty-six 
hundred dollars.” 

And they proceed to state : 

‘** *The Little Schoolmaster ’ has been 
an important factor in proving to the 
many advertisers of the country that 


























Comfort is the key to eleven hundred 
thousand homes, and thus enable us to 
secure and hold so large an advertising 
patronage as our columns show.” 





A soy selling pea-nuts had no meas- 
ure. He sold eight for a cent, but 
inquirers thought them dear and did 
not buy. Later he said, ‘‘I give for 
acent as many as you can. take up 
in your hand,” and this apparently 
more liberal offer built up a lively 
trade. The boy had discovered that 
taking one person with another, the 
average handful was less than eight. 
Advertisers may learn a valuable lesson 
from this incident. A great deal de- 
pends upon the way an offer is worded. 


THE custom of publishing one’s por- 
trait at the head of one’s advertisement 
is commonly supposed to have its 
origin in the conceit of the advertiser. 
Max O’Rel! in his book on this country 
(referred to elsewhere) takes a more 
charitable view : 

Look at the advertisements in the news- 

pers. There you have the boot-maker, the 
sy the travelling quack, publishing their 

ortraits at the head of their advertisements. 
Why are those portraits there, if not to satisfy 
the curiosity of customers? 

Curiosity may be, as he asserts, a 
prevailing trait of the American people, 
but it is hard they should have to bear 
the blame for this manifestation of it. 
By the way, the fashion of publishing 
the personal portrait of the advertiser 
seems to be growing less popular. 
Nowadays it is more the style to illus- 
trate the customer ! 





Mr. Natu’t C. FOWLER, JRr., is 
sending out a circular to advertisers 
propounding such conundrums as 
these : 

What is the limit of the number of words, 
generally speaking, allowable in a first-class 
advertisement, say of about four inches ? 

What do you consider the relative value of 
the following classes of advertising, reckoned 
on the basis of 100 per cent for the one bring- 
ing you the most business: High grade 
magazines, family magazines of medium 
grade, great weeklies, great “* papers, 
Sunday om, trade papers, lithographic 
work, circulars, catalogues, calendars, adver- 
tising novelties, 

The opinions of leading men on 
such points may prove instructive, but 
if Mr. Fowler expect to formulate an 
exact rule to govern all advertising 
expenditures he is likely to be dis- 
appointed. It is safe to predict that 
the answers will show a broad and 
beautiful difference of opinion. 


PRINTERS’ 








INK. 
Advertising Novelties. 


Manufacturers and users of advertising novel- 
ties are invited to send specimens for review 
under this head. 
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From Geo. Tilles, Little Rock, 
Ark. : A very neat and serviceable pen- 
knife. Has two blades with adver- 
tiser’s name stamped on each and white 
bone handle bearing the name of the 
Mutual Life Insurance Co., for which 
he is State agent. This is a souvenir 
likely to be appreciated by the recipi- 
ent. 


From Ronemous & Co., Baltimore, 
Md.: A tin calendar stand. Goes 
through the mails flat but may be 
folded in shape so as to stand upright 
upon one’s desk. Advertising matter 
is prettily embossed. 


From Turck & Co., 52 Cliff street, 
New York: A patent memorandum 
calendar, arranged in the form of a 
revolving pad so that the memoranda 
for the entire year may be preserved 
after being used. It is in the same 
general form as the calendar pad sent 
out by the Pope Mfg. Co., but instead 
of having an advertisement printed on 
each sheet the whole affair fits in a 
permanent case on which the advertis- 
ing matter is stamped. 


« 

From N. & G. Taylor Co., Phil- 
adelphia: A sample of their roofing 
tin in the form of a bookkeeper’s 
paper-cutter. Also a silvered card on 
which the trade-mark has been em- 
bossed. 

€ 


From the Utica (N. Y.) Press: A 
cake of transparent advertising soap. 
In the center may be read the name of 
the paper, subscription price, etc. 
The puzzle is to know how the lettering 
got in the soap, as it is not affixed to 
the bottom but appears fairly in the 
center of the cake. The soap was put 
in the rooms of all the different hotels, 
barber shops etc., within the paper’s 
territory. 


From W. E, Bayer, 17th and Vine 
streets, Philadelphia: Paper puzzles to 
be cut out and fitted together. One is 
a log cabin which has been extensively 
used by the ‘‘Ceresota” people. It 
bears this advertising motto: ‘‘ The 
cabin can have as good bread as the 
palace bv using Ceresota.” 
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“What Shall | Buy for Ghristmas Presents?” 


The Christmas (December) issues of Allen’s Lists will reach over 
one million rural homes, just as the people are thinking and asking, 
** What shall I buy for Christmas presents ?”’ 

For a month before Christmas almost everything is purchased in 
increased quantity. If you have anything that appeals, or that should 
appeal, to the thrifty rural masses, your sales will be large if you 
judiciously advertise in the Christmas (December) issues of Allen’s Lists. 

Full, generous measure, more than we promise in the way of 
count, is what we give every advertiser in Allen’s Lists. It is difficult 
to realize what is meant by huge circulation—a circulation that is bought 
and paid for—(Allen’s Lists go to paid subscribers—the largest paid 
circulation in America). 

Over a million a month. Proven at that. Another point we can 
prove in a most satisfactory manner is: We produce results for our ad- 
vertisers, and a constant and ever-increasing volume of business. 

If you wish to catch the Special Christmas issues, act quickly. The 
time is short. 


7 
© 
ti 
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j 








Forms close November 18, sharp. 


f E. C. ALLEN & CO., Prop’ s, Augusta, Me. 
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THE OMAHA 


World=Herald 


Is the oldest existing newspaper in Omaha—it being the consolidation, 


in 1889, of the 
WORLD, _.. HERALD, 
Established 1885, Established 1865. 


Although second in total circulation, the WorLD-HERALD has a larger 
circulation in Omaha and Council Bluffs than all other Omaha and Council 
Bluffs papers combined. It is metropolitan in appearance, in tone, news 
service and ability. It is the favorite, because it is the best local newspaper, 
besides being as complete as any other in telegraphic service. Advertising 
space in the WoRLD-HERALD is a good thing at a low price. It pays all who 
use its advertising columns. 








R. A. CRAIG, Manager Eastern Office, 
41 Times Bldg., New York. 
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THE CITY EDITOR'S APPEAL. 


Owing to the large demand upon the adver- 
tising columns of 


The Kansas Gity Star, 


the City Editor each morning is compelled to 
give out to his reporters the fiat to 


Condense! Condense! Condense! 


The advertisements crowd him so that he is 
in fear of losing his position unless some one 
rescues him. 


Asmalladvertisementin THE STAR pays 
four times as well as an advertisement in any 
other Kansas City paper. 


Ask the local merchant. 


CIRCULATION TALKS. 
DAILY (guaranteed), - 55,183 
WEEKLY “ - 83,736 





Business accepted through any responsible 
agency. 


GEO. E. RANDALL. 
Manager New York Office, 
Room 71 Tribune Bldg. 
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THE DETROIT 


TRIBUNE. 


PAID SUBSCRIPTION, 


Daily, = 20,650 
Weekly, 65,000 


Proved Paid Circulation, or No pay. 


+ ——_-——_# 


————. 





The Character of a paper determines the character of its 
readers, as the character of the constituency of a paper determines their purchasing 
capabilities. 


The TRIBUNE is nothing if not a paper of high character. 


It reaches the wealthy and middle classes of Michigan—classes that have money to 
spend, and who spend it freely. 


The Object of an Advertisement: To bring buyer and 


seller together. ‘The greater the number of buyers having money the more 
valuable the medium. 


Taking the accepted number of readers to each paid 


subscriber upon which to base our figures, we solicit every day 


100,000 


people having money to purchase what you offer for sale, and nearly 


HALF A MILLION 


every week. They almost all live in Michigan, not scattered throughout the 
country, and they have faith in what is told them in the TRIBUNE, 


If you have faith in what you have to sell, can you 
afford to pass them by? YOU CANNOT! 


Our Rates are lower than those of mediums not possess- 


ing the high character of the TRIBUNE, nor the purchasing power of its 
subscribers, 


WRITE FOR FIGURES. 





M. C. REEFER, 59 Tribune Building, New York City, 
EASTERN MANAGER. 
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Through Comfort 


You can reach millions of pocket-books the coming year, scat- 
tered all over the world. They belong to comfortable, well- 
to-do people, who make a business of sending for articles 
through the mails. They're wide-awake, alert, respon- 
sive. Comfort enters monthly over eleven hundred 
thousand homes, and gets at the hearts of the in- 
mates. If your advertisement is in it it’s sure 
of careful attention. Hence the proverb: 

“Tf you put it in Comfort it pays.” 
Circulation larger than that of any 
paper in the world. Space at 


the agencies or of 
THE GANNETT & MORSE CONCERN, Avucusta, ME. 


Boston OFFICE : New YORK OFFICE: 
€. 228 DEVONSHIRE STREET. 23 Park Row, 
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A Page Advertisement in PRINTERS INK for 1893 


E are now soliciting contracts for ad. 
vertising in PRINTERS’ INK for 1893, 
... the year of the Columbian World’s Fair, 

Whoever thinks of availing himself of 
se ,, the privilege should take into considera. 
_ tion, as part of the cost, the advisability 

of preparing new copy for every issue. 

We will insert a full-page advertise. 
ment in every one of the fifty-two issues in 1893 for $5,200, or $100 a page 
each issue, which is a reduction of 33% per cent from the price demanded and 
received all through the year 1892. We will sell one-half page for $2,600; 
one-fourth page for $1,300 ; or a page once a month for $1,200. 

For a specified position the price will be 25 per cent additional if the 
position asked for is given, 

During the year 1892 no edition of PRINTERS’ INK has been so small as 
50,000 copies. It has had on its mailing list the names of persons who became 
entitled to receive it on account of services rendered, as in the case of writers 
and advertising patrons; also the names of newspapers with whom it seemed 
advisable to ask the favor of an exchange. It has been sent complimentary to 
Congressmen, Senators and members of the President’s Cabinet ; also to ad- 
vertising agents and a few personal friends of the proprietors or their em- 
ployees. Finally it has been sent to all persons who have subscribed and paid 
for the paper personally, or for whom, with their consent expressed or implied, 
some other person, not connected with the publication, has subscribed and paid. 

We have been under an agreement with our advertisers, all through 1892, 
that no issue of the paper should fail to be in excess of 50,000 copies, and to 
make good that agreement it has been the practice to send out from week to 
week an average of three or four thousand sample copies. 

In the coming year the paper will be sent to all of the classes of sub- 
scribers the same as formerly, and sample copies will also be forwarded at 
such times and to such lists of names as may seem to us desirable for the pur- 
pose of inviting subscriptions and making the paper better known to those it is 
intended to interest. The lines will be somewhat closely drawn, out of con- 
sideration for the prejudices of the Post-Office Department, as exhibited in 
1892, and no particular number of copies of the paper will be guaranteed for 
any issue in 1893. Every one who expresses a wish to receive it, and sends 
along the subscription price, will be certain to get it regularly. 

It is the intention to make the paper a little larger ; that is to contain 
more pages, and it is hoped to introduce new features which will add to its 
influence ; also to devote more attention than formerly to illustrations. 

If you would care to make a contract for a page or less for next year 
and wish to begin now, we will give free insertions for all the remaining issues 
in this year, commencing the charge with the first issue in January, 1893. 

Address all communications to 


GEORGE P. ROWELL & CO., Publishers, 
10 Spruce Street, New York. 







P. S.—Advertisers who are now under contract and wish to renew for the 
year 1893, may receive a concession on the price equivalent to as many free 
insertions as can be given to a new advertiser between the date of his order 
and the new year. 
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UST THINK OF IT! 


The Street Cars leased by us, if placed in a 























continuous line, coupled together, would stretch 


out for just 60 miles. This gives us 
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120 MILES OF SPICE. 


Each space in our cars is 11x21 inches. 
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You would imagine we had plenty to dispose of ; not at 
all; we are full in several of our cities up to January, and 
have little to sell anywhere! 

The largest, most successful and brightest advertisers in 
the world are in our cars. Why? Because they know that 
Street Car Advertising, as conducted by us, is, for circula- 


tion covered, the lowest priced medium extant. 
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That's Why We re Popular 


and why our 120 miles of space are continually in demand. 
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CARLETON & KISSAM, 
198 & 199 Times Building, | 50 Bromfield Street, 
NEW YORK. BOSTON. 
Other Offices in Principal Cities. 








Boston, New York, Chicago, Pittsburgh, Buffalo, Rochester and 
Providence offices connected by Long Distance Telephone, 
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A PAPER FOR YOUR LIFE. 
“a oan 
- THE - 


Illustrated Sun 


- AND - 


Sunday Sun, 


OF DETROIT, MICH. 











ESTABLISHED EIGHT YEARS. 











COMBINED CIRCULATION: 


87 ¥OOO Copies Weekly. _ 











2934 Agents and new ones added weekl 
Send for List of Agents. 
RATES—Soc. per Agate line. 


-_ 
—<— 


THE SUN ASSOCIATION, 
Eastern Agent: 


S. S. VREELAND, 212 Griswold Street, 
150 Nassau St., New York. DETROIT, MICH. 
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THE 

PACE OLDEST PAPER 
THAT > ae a 
TELLS. 











One Hundred and Twenty-cight per Cent Gain 


IN 
Ppa } TH REE 
MONTHS. 


Remarkable Increase in the circulation of the New York 
COMMERCIAL ADVERTISER. 


CONVINCING PROOF = = = - - 
- = FROM COMPETENT WITNESSES. 




















Daily Sales nt 

NEWSDEALERS. in Daily 
July. Sales. 

B. Meehan, Broadway and 16th St., - - - 8 20 
George Bancker, Sixth Ave. and 11th St., - Ss Is 
J. F. Dunn, Sixth Ave and oth St.,_—- - - 9 15 
M. Donroy, Cortlandt and Church Sts.,_ - - 10 45 
Arthur Connor, Broadway and Liberty Sts., - - 30 55 
Arthur Miller, Sixth Ave. and 44th St., - - 10 24 
J. F. Rielly, Sixth Ave. and 44th St., - - - 20 30 
F. Meyer, Sixth Ave. and 39th St., - - 20 40 
E. Friedman, Sixth Ave. and 36th St., - - 15 60 
J. Mack, Broadway and 34th St., - - - 20 50 
John J. Quinn, Sixth Ave. and 33d St., - - 15 35 
T. Smith, Broadway and 2gth St., - - - 12 35 
D. Sullivan, Broadway and 28th St., - - - 10 30 
John Sweeney, Broadway and 26th St.,  - - 20 40 
S. England, Broadway and 21st St., - - >, 15 
W. Monahan, Wall and South Sts., - - 25 41 
William B. Grogan, Burling Slip and South St., - 20 50 
Fulton Ferry entrance—J. Gilbertson, - - 10 15 


The above synopsis is boiled down from signed statements 
made to us by the newsdealers whose names are used. The 
same increase is reported all along the line. The CoMMER- 
CIAL ADVERTISER is the oldest, best and most progressive 
evening newspaper in New York. 
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Before January Ist, 1593, 
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Space contracts can be made for $1.60 per line, 
with contract to prove 


400,000 (Copies Weekly 


* IN # 


Saturday Blade, | W. D. Boyce’s 
Chicago Ledger, BIG 
Chicago World. ) WEEKLIES 


~~ 








After January Ist, 1593, 


It will cost 25 per cent more to secure space, but the proved 
circulation contract clause will be 25 per cent greater. 


500,000 Copies Weekly 


* IN @ 


W D.BOYCE'S ) Saturday Blade, 
BIG -Chicago Ledger, 


WEEKLIES. | Chicago World. 


_ 











THE RATE in either case will be only 2-5c. per line per thousand circula- 
tion, but the contracts made before the first of January will receive the benefit of 
a greater circulation than they pay for, which will really decrease the rates per 
line per thousand circulation. ny advertisement discontinued at any time for 
any reason. 


Apply for space to any agency or 


W. D. BOYCE, Chicago. 
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ging The Record TELL 


PLAIN 
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On the Cleveland Track 


HE year 1892 will long be remembered as the record- 

breaking year on land and water, and among the many 

new records none stand out with such prominence as the one 

made in Cleveland, without the aid of elastic fluid or kite- 

shaped track, but on a regular circulation course. Here is the 
official record for the week ending October 22 : 

MONDAY, OCTOBER 17 








TUESDAY, he 18... . 
WEDNESDAY. “* 19.. 
THURSDAY, os 20.. 
FRIDAY, - 21.. 
SATURDAY, 2 22 
POPPA Toe ceccvccsccccccescvcccccsscccsccsovccsscccescceces ‘ . 
oi ice scans ne neitnssctnntnensssesatgaseceninceetes J 





na e 
CLEVELAND, O., October 24, 1892. 
Before me personally appeared B. F, Bower, General Manager of The 
Cleveland World, who deposed and said upon his oath that the circulation as 
aforesaid, is correct. [Signed] B. F. BOWER, 
BYRON POPE, General Manager World. 
Notary Public. 


The Sunday World, 32,707. 


S. C. BECKWITH, = rorcits Mivertuing, New York & Chicago. 
eee 


DL AIN Without 
Trudy Pneumatic 
Ballor Kite-Shaped Track 
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What Tribune ? 
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The Salt Lake 


—eee — 

















PLAIN 











try desiring to establish new dealings or 
increase a clientage in the intermoun- 


7. ae from every section of the coun- 
| 


tain country are assured of willing listeners and 
intelligent readers by talking through THE 
TRIBUNE. The value of a paper’s circulation 
is solely guaged by the quality and quantity of 
The quality of THE TRIBUNE’S 
readers has been tried in battle; they are ad- 
mirers of principies and advocates of right; 


its readers. 


intelligent, and consequently valuable to adver- 
tisers. They subscribe for THE TRIBUNE to 
read; they read it because they believe in it; 
they believe in it because itis right. The quan- 
tity of THE TRIBUNE’S readers has been aug- 
mented by constant observance of journalistic 
dignity and rigid adherence to the loftiest prin- 
ciples of justice and equity, together with keep- 
ing pace with the demands of modern newspaper 
THE TRIBUNE 
is the only paper in ali the great country be- 
tween Colorado and California that is issued 


requirements and enterprise. 


every morning in the week, every week in the 
month and every month in the year. 








————————— 








The | 
TRIBUNE 
absolutely | 


| guarantees | 
toits | 
advertising 
patrons | 
alarger | 
circulation 
than all 
other 
dailes 
published 
in the 
Territory 
combined. 





I 








FIRST, LAST AND ALL THE TIME 


“ THE CHAMPION OF SILVER. ® 





the Salt Lake 
paily | ribune. 
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** The Atlanta Journal has grown to power and 
prosperity in Georgia.”—. Y. Zv'ng Post. 





En Rapport 
With the People 


In the busy marts of the civilized world 
printers’ ink is the “ Open Sesame” to 
the door of fortune, 

The successful advertiser studies the mind of the 
people and communicates with them by 
using a medium that is in harmony with 
their best aspirations. The 


Atlanta 
Journal 


Believes in and advocates a progressive New 
South, letting the past be its own 
undertaker. In this it is in sympa- 
thy with the pub- lic-spirited, intel- 
ligent citizens of Atlanta and the 
State of Georgia. It wields a power- 
ful influence in political, business 
and domestic circles. It molds public opinion. 
The Journatis the leading evening one 
paper in the South, witha circula- Ay*we2vio"s 


tion larger than any paper in 11 [Rgeiswani 
Southern States, - - 18,300. 
Weekly Journal, = = 15,863. paca 


The Atlanta Journal is the leading Democratic paper of Georgia. 


is Republic, 
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Five Commercial Cities 


4 and § leading papers in the metropolis 


of 5 great States—from the Atlantic to 
the Pacific. 




























PRINTERS’ INK. 587 
AN OLD ESTABLISHED TRADE JOURNAL. 
| miata goqiee to 

journal. 


pa to iblican newspapers, a — 
which is docked to . | supplemental sheets 


ue of the r. Trenton J.) True 
Oot. 14, 1802. uae 








NE DOLLAR, sent now, will advance any sub- 
scription to PRINTERS, INK from date of 
expiration to Jan’ st, 1894. After Dec. 





pt 
the rate of subscriptio: ion will be advanced to §2a 
one who wants the paper, e' one 
whe likes the paper, e one who sym 
with the little ys in i mnequal struggle for 
idence 


existence, can some peed om and 
= sending in in @ eabec ete Bon Address (in- 


one dollar) P’ » INK, New York. 
A GROSS ABUSE EXISTS. 
From the New Bedford (Mass.) Journal, Oct. 15. 


Wanamaker hesitates about letting goon wenhave previously referred to the vain efforts 
account of the difficulty aboutexplaining why of Printers’ INK, an trade 













he took hold—but ¢/ he ever does get out of to to obtain admission to — ee - fis doriion 
, : r. In ing contrast wi jecision 
the scrape he'll make it warm for Hazen. oft a 1¢ Post-O fice ce Depa tm en tisthe ; i ion as 
pcre ication 
NE DOLLAR, sent now, will ad sub- chiefly devoted to "edvertial ie cee of the 
scription to PRINTERS’ NK fr from date of ote te we semen Shpaannenine 


expiration to January been brought to the attention of the Post- 
te rate of i bscription Za wial be: be advanced to $2 Office Department by the publishers of PRINTERS 
ear. one who wants the paper,every one jxx, a reply was received from 
who itkes the paper, every one who pai Postmaster-General A D, Hazen which 
» LI eg Bern eee le for stated that ‘the Postmaster-General is not the 
goede and con: od publisher of Book News.” PRINTERS’ INK re- 
by en crintion now. Address ( rints the title of a recent issue of Book 
ak i far Pi PRINTERS’ INK, New York. News, and “John Beth Be wnsy pa ap- 
. “ on the left hand corner. Several ilar 
It is well understood in the Post-Office De- } emery have come to our notice recently in con- 
partment that the man Hazen is the blunderer ss .7 jens pe ae ay Fg 
ho led Wanamaker into th N s' In —_—_——— 
who le an. aker in e PRINTERS NK QNEDO R, sent now. will ad 


morass, and it is safe to predict that he will scription te PRINTERS’ INK mond Ae of 
not much longer enjoy the luxury of sitting qeptenea, 60 eae a. i as Gao 
with his feet on a desk and dictating letters year. ne ee wants the paper, every one 


toa lady stenographer for Fountain or Davis 5 ~y the lite paper in s‘tnequal struggle for 
tosign. Hazen must go! existence, can will and dence 
ga. 8g sending in o eabect ption now. Address (in- 
TI Ager nner ere } t — one dollar) PRINTEE PRINTERS’ INK, New York. 

THE P. O. DISCRIMINATES. 


THE BISHOP ISHOP SWORE. 


The Republican Campaig Committee, withthe pyom the Trenton (N. J.) True —— Oct. 15. 
bnowteeee and connivance of Postmaster-..en- 
u Wanamaker, has registered at the Post-Office _ PRINTERS’ Ink deals a heavy blow Post- 
> ad they call "the Voter’s Libra: This, s they poo ee Wanamaker, who has denied it 
claim, is a lar pablication, re in this way ay A as a second-ciass periodical, while at the 
Mr. Wanamaker permits Republican same a he admits rn, thas head Book News 8, 
text-books to pass thro hth the ls at two sy & paper of the same lass. issu 
® pound, while the ethe Democratic National Commit- last Saturday PRINTERS 
a cent for every two ounces or 
fractio ~ part of two ounces. e De ment = t_Postmaster-General Hazen —— a 
‘avors ublicans over Democrats just as in 
business eta it discriminates in favor of lisher of Book News, and appends thereto a re- 
Book News and against PRINTERS’ INK.—Concord 4 upon which - oo & as tS pen 
( nt People and Patriot, Oct. 13, 1892. maker Publi her.” The point of Mr. Hazes is, 
DOLLAR, sent now, will ad vance any sub- pro! y, it at the counter ol 
O ——. gE inna ag INK from date of Ww er rag at W. m he is the Post- 
expiration to January Ist, 1894. After Dec. Sist master-General, m the same principle, -* 
the rate of subscrl on will be advanced to $2a haps, that the op —s that the 
year. one who wants the paper,every one used profan: Lawwre a Knight of the Shire 
who likes th © paper, ay Aa who 
with the little pa ual le for 


pT express 00d now. Address Gi A LONG LETTER WITH NOTHING IN IT. 
clos one doliar) PRINTERS’ INK, New York. 


statement that so much disturbed our Bae Piken, f type-writing—Iax Repu bir 


The 

friend from Kalamazoo and elicited the 48 pages innesota t for his At. -- 

of explanation from Mr. Wanamaker elsewhere can editor in s 4 partmen: mt against 
refe to may be found in Printers’ INK issue | oy failure to phe Nefinite answers to tee 

of Aug. 17. A copy will be sent by mail to any jighers of Printers’ INK when they ask > 

address on receipt of price, 5 cents. information that a. enable them to issue 


The statement that convinced spartinent was their publication in such a way as would make it 














of New York. that the P. O. De t was admissible as second-class mail matter. After 


wrong in excluding bane A from the long study the Minnesota editor was able to ar- 
mails as second-class matter ap in PRINT. 

ERs’ INK ap of Aug. 2). A copy 
by y address on rece! 


rive at the © inion at the reasons for exclud- 

ony wil Ibe ome PRINTERS’ INK from the mails was the same 

pt of price, 5 as the one that prevailed for admitting 
tion and Reciprocity—there pever was any, 
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WANAMAKER’S WORKS. 

From the Louisville Courier-Journal, Oct. 17. 

The case, mentioned in the Courier-Jour- 
nals New York dispatches, of the violation of 
the postal laws by ding out Rep 
campaign documents as free supplements to 
an Oswexo, Kan., paper is not an isolated in- 
stance of the prostitution of the Post-Office 
Department in Mr. Harrison’s interest. 

n the contrary, the Courier-Journal has 

‘ow oad that Repu jican campaign material is 

ing thus circulated in violation of the law 
through hundreds of papers all over the 
country. Most of this proof shows that the 
matter which has been most widely dis- 
tributed in this way is a sheet called Pro- 
tection and Reciprocity, which, although 
the fact does not so appear in the publication, 
is being published by the American Protective 
Tariff League of New York, and is being sent 
out by that aoe andthe Republican Com- 
mittee, Republican papers everywhere are 
supplied with these sheets, and under the 
virtual protection of the Post-Office Depart- 
ment enclose them in their regular editions as 
free supplements. This is not only a whole- 
sale violation of the postal laws, but it is a 
violation which has been brought to the at- 
tention of Postmaster-General Wanamaker, 
who has done nothing to stop it. 

PrinTErs’ Ink (Republica), which, though y 
a oe and — publication, has been 
denied by Mr. Wanamaker the usual postage 
rates, thus comments upon this inconsistency 
in allowing them to campaign circulars: 

There ~ over 10,000 weekly newspapers in 
the United States an average circulation 
of more than one thousand co | each. If half 
of these are Republican, and f that political 
shade avail themselves of the privilege 0 fol 
in, as a free ares, ¢ the cam n documen 
known as Pro a eciproctty, then five 





PRINTERS’ INK. 


Any person who believes that the Post-Of. 
fice Department of the United States is con. 
ducted impartially will be interested in exam. 
ining a copy of the Delineator, a periodical 
circulating more than three hundred thousand 
copies each issue, and published in New Yo k 
city by the Butterick Publishing Company at 
one dollar a year. Every page and line is an 
advertisement of the Butterick paper patterns, 
and nothing else. Even Book News is not so 
closely devoted to Mr. Wanamaker’s store, 
The Delineator is a useful publication and 
ought not to be interfered with, but it travels 
around the edge of the postal laws, every issue, 
further and more unequivocally than Print- 
Ers’ Ink has ever been even thought to do in 
all the years of its life. We wonder if Haynes, 
Fountain, Hazen, or any other of the Depart- 
ment clerks, ever saw the Delineator, or had 
a free lunch while debating its merits. 


NE DOLLAR, sent now, will advance any sub- 
——- PRINTERS’ INK from date of 
expiration to January , 1804. After Dec. 
as of Fa ion will be advanced to $2a 
one who wants the paper, every one 
who likes th © paper, ev: one who pathises 
pL] etic pane rT ini = franglo Sor 
dence 


can express dd: - 
bccn one dollar) FAS Ten Te 
A LEGITIMATE TRAI TRADE JOURNAL. 


From the New York Times, Oct. 20. 


The Postmaster-General continues to strain the 
law to permit Republican cam documents 
wt be: sent —g-> = mails as second class mat- 





million — ¢ these are dist: P 
ree. To send out an ones number of 
civeus require 
if $50, 1000 a month for 
there "et some ac- 





B 
8 
F 
eh8g 
5 
= 


erily, van 9 
tay, to the political party that controls the proc 


As to » the extent of this violation of law, 
this testimony of a newspaper man is per- 
es 

I called this day at the office of the American 
Protective Tariff 


e, in Twenty-third street 
(New York}, and was Notived by t! ntleman 
who seem: ee Ly | Gone ct rs there. 


informed me they were c 1,400, 
copies of ae Se in ex- 
cess of 28,000 pound 0. OSES. 


We believe that just now every member of 
President Harrison’s Cabinet, except Post- 
master-General Wanamaker, is on the stump 
whooping it up for the President and Civi 
Service Reform, but the godly and slick 
Wanamaker seems to be doing more effective 
work for a master than any of the others, 


O*E LLAR, sent now, will sub- 
scription - Bateman ag Eis NK from from dat date of 


Every one 
Tho: likes the paper, or one who 
with the little pa im ite um 
existence, can press t wil and confidence 
sending in a su nm now. ‘Address (in- 
- 4 one dollar) PR. ’ INK, New York. 


SENATOR nespeient * PAPER ENDORSES 
I 





INK,a lournal | for advertise 
of the brig! the b test i littl le —s that come un 
nD s readable matter in it 
from the , A+, "point of view,—Hartford 
(Conn.) Courant, Oct 


isone 


er our Mr. 


and dated in in 
imitation he F publications. It is more 

not period the law; it isan actual whi 
poeta the ends of a While 
de called Prot 


Cad Reci- 
n document, is thus cir- 


regard f for law displayed by the pious Mr. 


NE DOLLAR, coms now wit advance any sub- 
scription © PRINTERS’ INK from date of 
jan 


Every one who wants the paper, one 
who likes the paper, eve 
ith the little paper in i ‘ual 
p Lk can express and co’ 
- sending in a subscription now. ‘Address (in- 
closing one dollar) PRINTERS’ INK, New York. 


YES INDEED! 





MANTENSVILLE, Ind , Oct. 10, 1892. 
> P. Rowell & 
8 PRINTERS’ Any still blished (1)! If so, 
please send sample copy (2). It is our intention 
remit for a subscription at once (3) if it is as 
Pye as it was before the P. O. D. interfered with 
it (4), and is mailed reguiorty @. 
THE ELLIOTT TELEPHONE Co. 
x. Itis. 2. We will. 
Itis. 5. Mr. W: 
we do our part. 


3- You are wise. 
anamaker is a little slow, but 


STRASBURG, Va., Oct. 8, 1892. 
Editor an temp INK: 
The en ened vetoes Protection and Reciprocity) is 
pet a _ ‘olded in wumerous new ors 
m thin eects Perhaps you will “ touc! 24 
Wesuiee on the open  -_reen 
laws. Ishall — 


Yours truly, L. BRaDy, 
. Ed. Viryinian and News. 


nm of 


























> CON. 
Xam. 
Mdical 
isand 
Yo.k 
1y at 


t so 


dd 1) 

















YES. 
ducted b Mra John A Logan) } 
maucted | rs. Jo 
ue GION, D.C., Oct. 17, 1802. 
ti mares) Lie InK expires J 
2 “4 on une 
2 si f I send you a dollar now ean I have 
a mubscription extended a year from that 


Yours truly, 
. WwW. rape, Magager. 
Yes, for anybody who sends a dollar before 
Jan. 1, 1893, we will set forward tne date of 
his subscription one year, The paper is long- 
lived, but just now isin need of ready money 
tomeet Mr. Wanamaker's weekly demands. 
DOLLAR, sent now, will ad 
OF scription to PRINTERS INK’ from from di date 73 
expiration to January 1894. r Dec, Slst 
jaggy | of subscription on itinl be advanced to #2 a 
Every one who wants the paper, every one 
+ likes the paper, i ones who sympa! 
with the little paper 
existence, can — ran con dence 
ina ption now, (in- 


one dollar) Pi PRINTERS’ INK New York. 
“CEST IL ‘IL POSSIBLE ad 


le for 


In his celebrated letter of June 24, so fully 
replied to in Printers’ Ink for August 24, the 
Postmaster-General reduced the Printers’ 
Ink controversy to the simple proposition: If 
it is a circular the Post-Office interference has 
been warranted. If it is a periodical the Post- 
Office interference has not been warranted. 
Newspaper men with one voice pronounce 
Printers’ Ink a periodical—and a very good 
one. The question is one of fact. If journal- 
ists like Whitelaw Reid, Crosby S. Noyes, J. S. 
Clarkson, John A. Cockerill, Samuel Bowles, 
L. L. Morgan, Harrington Fitzgerald, Clark 
Howell, A. J. Aikens, J. J. Richardson, W. 
C. Bryant, J. Howard, Jr., and all the multi- 
tude that have indorsed Printers’ INK are not 
competent to define what constitutes a periodi- 
cal, then who iscompetent? Isthe publisher & 
of Book News more competent? Is it possible 
that our Postmaster-General has a bad temper 
that will keep him from admitting himself to 
be wrong when he knows that he is wrong ? 


NE DOLLAR, sent now, will advance 
O & PRINTERS INE trom date of of 


year. ewe A one W: wante the paper, every one 
the paper, ev one who pat! 
with the little paper in i ual 
existence, can —_ and 
ption now, Ad 


ina 
one dollar) PRINTE! PRINTERS’ INE, New York. 


ice of 
bay 1 AMERICAN Eimoqepenaaae, 


merican Farmers’ Pape’ 
Circulation Exceeds 50,000 Weekly. 
INDIANAPOLIS, Ind., Oct. 10, 
Editor of PRINTERS’ INK 
I like to see fair play. With the one exception 
of — for Peter Cooper I ners aways. ——l a 


& 
z 
z 
i 
es: 
S35 


ess 

Printers’ Ink should or should not be 
admitted to the mails as second-class matter, the 

| ay of the Post-Office Department in settling 

the question is a disgrace to the present adminis- 

phage almost amounts | to a National — 
tion an 








votes at oe , pd The situation 14 S year. 


aggrava' by the receipt of campaign docu- 
— A. A the sey ae nar ane —- -p- - 1-1 
proci ic. ite r man say shou 
not have that privilege, 

* GARRETT M, WALROD. 


PRINTERS’ 





INK. 


year. Every 
with We hive Pieper in i fine struggle fi 
le ‘or 
and idence 


, Can express 
ina ee now. Address (in- 
one dollar) PRINTERS’ INK, New York. 


TOO MUCH HOLINESS IS IS DEBILITATING. 


Mapison, Wis., Oct. 19, 1892. 
Editor of PRINTERS’ INK: 
Being an qxtanertinery bany: I paid but 
little attention the first lows numbers of 
’ INK which reached my desk. Setting 
a few moments leisure one Tae Ee 
then current number, and was 
amount of information to 
. I was also much interested i in your fight 
wi the Post-Office it, and conse- 
quently hunted up back mupubers 4 and gotan idea 
of the whole pro eding. Iam free to say that I 
lor the d by the officials un. 


and in the and 

their ie cannot be successfully maintained. 
From your last issue I see that Mr. Hazen states 
that Mr. Wanamaker is not a publisher of Book 
News, and yet the title of that publication 
80 states the fact. If <4 qnemmatcer is not the 
penne o of Book News why name 
r thereon as such! g think that itis asking 





ry +i. 





y this case. k News 
pal r in the strict acceptation of the word, and 
being such should not be admitted to the 
mails as second-class matter. On the chest hand 
-*RINTEKS’ INK is most decidedly a newspaper and 
one that is most } Sonata welcomed by the whole 
am not —— of a 


_ 


musi we and one blind 
one if he does not see that Mr. Wanamaker m 
go. A certain amount of holiness is all right 
fonda here in the wild and woolly west, but wf} 


“tT ‘would like to sa: and tha to that I i hope ou will 
win in the end an the a of undue 
you ne will be refunded you. 
ishing your little ‘peHodical the very test 
success on , may it grow and flow asa 
green bay tree, and sincerely trusting that you 
will not discontinue to show up the 
methods of our holy Postmaster-General, I have 
the honor to be, wane xX a sincere! erely, 


Editor of ‘be a -y Fareer. 


oad 
UNWARRANTED ABUSES, 





The continued proc rocrastination and quibbling 
on the part of the Post-Office De ment in giv- 
in whether the 


publica decision on the questio: 
uW PRINTERS’ Ink is entitled 
is a degrading —_ 
es of i overs one who has s 


lication known as 

fo second-class 
inate.” sof apes as pat 
01 ie. e abi hea; upon 
lishers ‘of PRINTERS’ Is by Wanamaker, gt 4 
- not only unnecessary but unwarranted, 
aah > arouse the entire Press of the country 
authority is a quick settlement as to how 
much, — = is centered in the hands of one 
be used alike for personal ben- 

efit or 7. _— out competitive enterprises. 
Wanamaker’s party contributions may entitle 

him to the amouney of the Mail Service, 
should not give him absolute _— to make 
individual ——— eae case of 
m — Inx.—Southport (N. C.) anak Oct. 


o.entemnat now, will advance any sub- 

OF te tS PRINTERS INE from date of 

expiration to January Ist, 1894. Bist 

the rat rate of subscription will be advanced to ¢2a 

one who wants the paper, one 
with the Hite pape "in ite unequal f 

it ie un or 

Sceress wilt and idence 


ans in . cabeet ion now Address an 
closing one dollar) P! INK, New York, 
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PuBLISHERS of American newspapers who 
have had their editions thrown out of the 
mails on account of some irregularity about 
the form or style of a supplement must be in- 
terested in examining the campaign document 
called Protection and Reciprocity now be- 
ing sent out by the million, and furnished to 
publishers gratis, folded inside their own pa- 


pers and carried in the mails at second-class Ge 


rates, 

All readers of Printers’ INK were recently 
given an opportunity toexamine this campaign 
circular, consisting of two pages in the style of 
a patent medicine advertisement. Copies can 
be had by addressing ‘‘ Protection and Reci- 
procity,’’ No. 135 West 23d street, New York, 
and inclosing a one-cent stamp. The leaflet 
purports to be published at 12 cents a year, but 
no issue had appeared before July last, and it 
will be safe to offer a premium for every copy 
to be found in circulation after November. 
The October issue, No. 4, conclusively proved 
that the American farmer who pays a do!lar a 
hundred for his cigars doesn’t pay $3.09 tariff 
on them, and that the “* Deacon’s’’ boy who 
buys a gross of lead pencils for 45 cents, *‘ to 
use in copying his lessons at school,”’ in some 
way avoids paying a tariff of 60 cents on the 
same. 

£ the Democratic Campaign Committee is 
allowed to circulate arguments on the other 
side in the same dead-head manner, Mr. Wan- 
amaker will have done for nothing, before elec- 
tion day, an amount of work for which, at the 
rate he taxes Printers’ Ink, the Department 
should collect a million dollars, As a matter 
of fact, however, no Democratic campaign 
document of this sort gets by the lynx-eyed 
postmasters, so the amount of work done for 
nothing only amounts to half a million. Money mas 
saved to the Campaign Committee is just as 
good as money collected by the Postmaster- 
General. 

NE DOLLAR, a now, will advance any sub- 

Sort aged , ae in INK from date of 


january 18%. After Dec. Sist 
the rate of subscription will be advanced to #2 a 
mow 


0 wants the paper, every one 
who likes e pape oy ene who sympa 
with the iene paper in ual 
oe can € mpeees wood and confidence 
| t asubscription now Address (in- 
losing one dollar) PRINTERS’ INK, New York. 


MISS GILDER’S VIEWS. 
From the Critic. 


. have been amused by following, more or less 
Pr oy the cor the pub- 


le for 





lishers of PRINTERS’ INK and the ublisher of 
; Mowe. The former is published in New 
York, in the interest, apparently, of Geo: 2 


rge 
Rowell’s Is advertising agency ; the latter is pub- 
lished hiladel ph: ping 3d in the interest 
of the Mpook department at Wanamaker’s. Mr. 
Wani er, as Postmaster-~ Gent ral, will not 
allow NTERS Ln the second-class maili 
privilege. The n of his own book store 
more fortunate. sid? oy not denied the second-class 
‘used other papers in the same 
ition. It is a wise Postmaster-Genera]l who 
‘avors his own publications, 








PRINTERS’ INK, 


THE PRESS OF THE WHOLE COUNTRY 
IS WATCHING 
THE SATURDAY EVENING Post, 
BURLINGTON, Iowa, Oct. 20, 1892, 
Editor PRInTERs’ Ink, No. 40 Spruce St, 
York City, N. ¥.: - ts 
DEAR Sim—Your little met a paper ist 
read and best read publi biica mn that come 
office, and not the least — ing portion of it 
to us at least is the » devoted to ome Post- 
the present 
'‘RINTERS’ Ink to be as 
legitimate a publication within the meaning of 
the Postal laws as there is in the United § 
and it is certain! a ache in bend gees of merit an 
usefulness and interes ts subscribers t to 
nine-tenths of the average A. pa: 
The chronic grumblers who wrote to to you com. 


lain in the strain adopted by our estee 

riend, Mr. Mav,of Fleet rot ndon, sim) 
do not’ know what they are about w 
they say nobody cares for you vos Wanamaker, 


Sor the. press of the whole country is watching 
this case with a great deal of interest. 

We wish PRINTERS’ INK thecommon justice of 
an early and favorable hearing = our Postal 
Department, and remain, yours truly, 

i. WM MURPBY, Pub. Post 


NE DOLLAR, sent now, will advance any sub. 

scription to PRINTERS’ INK from date of 
expiration to January Ist, 18%. After Dec. Sist 
the rate of subscription will be advanced to bam 
year. — one who wants the paper, eve 
who likes the paper, eve 7 Bienen? sympat ieee 
with the little paper es — struggle for 
existence, can express d confidence 
. conding in a subse: ethon now Address & 

closing one dollar) PRINTERS’ INK, New York. 


“WHY IS THIS THUS ?"—A. Warp. 


——, Utah, Oct. 17, 1892. 
Editor of PRINTERS’ INK: 
By enclosed slip—which I found loose in my 
ffice box without any stamp affixed—you 
will see Geo. Lasher is a favorite of Wanamaker’s, 
as you have said. What other publication, unless 
it = Book News, would enjoy such privileges! 
lease do not mention my name in your publi- 
cation, as our postmaster is a friend of mine. 


The circular enclosed reads as follows: 


Great Scott! The United States Post-Office 
Doser rtment, at Washington, D. C., edit a Postal 

We | publish it for them. 

It is edited and published so well that the 
United States Government buys books and Sup- 
Lape mer every month, giving one to each Post- 


We a the oy with copies of the same 
en 


bok: an iz Dope iat 
ae in January. 
zs ‘Supplemental oan. s. giving all corrections 

to date, i month, and contains 
a yu pases. 
Jan’y 950 p., Paper Cover, #2 00. 
Price ae Supplements fr from July, 1882, to 
aay: 1893, without extra c 

our friend in the corner had ieibe ad for 
a Guide, his troubles would be ove 

Jan., 92, Guide on hand, 

Jan. , Guide yet to come. 

Geko. F. LasHER, Publisher, 
1213-15 Filbert St Pi Philadelphia, Pa 

On the back of the circular appears the 
name of the postmaster as agent. He solicits 
and will forward subscriptions. 

This is all well enough, but why should Mr. 
Lasher have his circulars distributed free and 
other business men pay a cent apiece postage 
on theirs? 





+ 


SPITEFUL, 


Ole of THE ag on UTH 

WELDON, N. C., Oct. 24, 1892, } 
I have been in the newspaper business for 
twenty-one years, and up wI have never 
seen a more malignant and piteful action than 
I see in the Post-Office Department at Washing- 

ton towards PRINTERS’ INK. 
. A. HARRELL, Editor. 





———e—e ee 
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HE WANTS MORE. 


wey is John Wanamaker like Oliver 
Twist ? 

Mr. Wanamaker wants more information 
about Printers’ Ink, and seeks to have more 
of his own letters published. 

New YorK, October 22, 1892 
Hon. John Wenamaners Postmaster-General, 
Washington, D. C 
ZAR Sin—We note your requests in your let- 
A... of October 17, that we submit in writing 
our claims in behalf of PRINTERS’ INK relative 
to its admission to the second-class rates of 


Powe had su supposed that our reasons were very 
stated in the proofs accompanying the ap- 
plication and in the various documents bef =e 
you. We have not na to —e, upon 7 
hat im or points any, the 0} 
Pi Py <4~ : readmi ssion to the oreo 
— xy the ment, an e pre 
of “ald cl ones ns for the af- 
mission ” would be a work of KB. diffi- 


cu 

will ze not kindly indicate upon what 4 
tions, if any, further reasons are necessary © 
desirable, so that we ma 

selves unnecessary labor, but avoid burdenin; 
you with unnecessary a@ ments. This requ 
seems to be a reasonable one, and we are in- 
formed that in other tribunals similar requests 
are granted almost as a matter of course. 

Agreat many matters have been discussed in 
relation to e 


months, as some of which your views are 
undoubtedly in favor of our claims. If we 
could have been allowed an oral hearing before 


you, as we were before Jud, wo tyne we think 
that justice would have been ilitated and 
much time and labor saved to all. We respect- 
fay request again that you give us such a 


awe lo have to thank you for copies of letters 
referred to by you as not having n published 
in PRINTERS’ INK and needed to present a full 
statement of the case. We fail to find in those 
letters anything that is not as fully covered in 
wa long letter of June 2%. If, however, there 
any thing in either that you desire, for the 
exoneration of the De; ment, to have brought 
cameo the readers 0 aah, Ink, we shall 
ay oe to — room for such portion as you 


may det say as ours of October 17 that our as- 
sumption, that the New York Post-Office was 
satisfied that PRINTERS’ INK should be —_- 
as second-class matter, is not sustain 
did not, of course suppose that the action of the 
New York Postmaster was bind on the - 

rtment at Washi a but we do understand 
hat the law uired the Postmaster to refuse to 
st the publ pation ” it satisfied of non-admis- 
i 


The fact that he did issue the temporary pe 
mit would seem to show that he did think ita ad- 
missible. Respectfully yours, 
Gero. P. RowE.tt & Co. 


CO DOLLAR, sent now, will advance any sub- 
scription S PRINTERS’ INK from date of 
expiration to January Ist, 18%. After Dec. Slst 
po. rate of subscription will be advanced toa 


ery one who wants the paper, every one 

Tho likes the paper, eve = who sym 
with the little paper in i ual le for 
existence, can express 1 wil and confidence 


b sending in a subscription now. Address (in- 
closing one dollar) PRINTERS’ INK, New York. 


Office of On10 MODEL FARMER Co., } 
SPRINGFIELD, Ohio, Oct. 22, ‘892. 
Publishers of PRINTERS’ INK : 

We enclose stamps, for which please send 
PRINTERS? InK of Sept. 7, 1892. , it is missing from 
our file. We value PRINTERS’ INK most hly, 
— have several vertisers here who 

ear by it; one told us yocomsly it is the first 
thing he reads when he opens his mail. We do 
not think PRINTERS’ ay need change its present 
policy in the least to obtain admission to the 
mails as second-class matter. It is just what the 
business man wants, and cannot do without it 
We arewith you, and so also are all who know. 
the facts. We admire your tenacity. 

Yours, etc., OHIO MODEL FARMER Co., 

anager. 


. H. JULIAN, 


PRINTERS’ 


not only save Sma 





INK. 591 
ST. PETER AND PIOUS JOHN. 


Tap! Tap! Tap! Once, t twice, thrice, did the 
knocker resow 
At the golden gate —s ‘in the skies ; 
The wicket was opened, St. Peter looked out, 
‘* Who’s there and what’ 8 wanted !”” he cries ; 
“Tis John & said, 
“My wish is of course to get in 
St. Peter made answer : “I'll Sok at ‘the books, 
—_— to see that you're free from all sin.” 
A minute segeen conn like an age—ere the 


gatekee eper 
“ Tt’s no use,’ oy said. Pirith a shake of the head, 
“ Your record is hopelesly smea: 
On earth you were famed, wealth, position, had 





gain 
But you censor’d the press in your hate— 

Nay, shriek not, nor yell ; at the Furnace Hotel 
They will make’ youa second-class rate ’ 

JOHN R. BARRETT. 

Oo@ DOLLAR, sen w, will advance any sub- 

scription to PRINTERS INK from date of 

expiration to January . After Dec, 3ist 

the rate = subscriptio tion Meritt be advanced to #2a 

year. ry one who wants the pene nn one 

who tikes the © paper, ever - — 
ual struggle for 
idence 


with the little paper in i 
ee — exp! 
tion 1 - Sag “isan (in- 


3 sending in a subse 
closing one dollar) PRINTERS’ INK, New York. 


MR. WANAMAKER’S PET RENEWS HIS 
SUBSCRIPTION. 


F. LASHER, Steam am Printer and Pub- 

Toker of the United States Official Postal 

Guide, 1213-15 Filbert St., —_ hia, 

Octo , 1892. 

Editor of PRiNTERS’ IN: 

Enclosed please find one a for renewal 
of subscription to PRINTERS’ 

Guo. F. LASHER. 


Printers’ Ink is waiting now to hear from 
Hazen, Fountain, Haines, Davis and the other 
muddlers; and has some hope of a cash re- 
mittance from Mr, Wanamaker himself. He 
reads the paper, we are informed. W 
should he sponge on a neighbor for what he 
can well afford to buy for himself ? 





THE FLIMSY PLEA. 


It is indeed deplorable that the Post-Office De- 
rtment should have taken the action that it 
as in the case of PRINTERS’ INK, that spicy jour- 
nal for advertisers, published by Geo — az 
Rowell & Company, New York. NTERS’ I 
=e a, known by 4 yo has 
n 


deprived of second-class pri 
ment on the flimsy plea that +e is vy r 


legitimate publication. e Argonaut highly 
= the paper, and considers it one of its most 
nteresting and instructive exchanges—and not 
one of its exchanges not classed eam among the 
most prominent poets of the world, either.— 
Argonaut, Des Mo’ , Towa, Oct. 22, 1892, 


FOR FIVE YEARS. 


Boston CLOTHING House, 
F. P. REEVE. } 


, Proj 
GREAT Fats, N. i Get. 22, 1892. 
Pubs. Printers’ Ink, New York City: 
GENTLEMEN—Enclosed please Ly oo for $5 
pay for PRINTERS’ INK 5 5 yenme May, "92. 
t Tet up on Wanamaker iy. a cine ie week 
until justice is done PRINTERS’ Ink, but continue 








show » his of the pub’ 
business for his own and his party Rene 
Yours truly, P. REEVE. 


A DRAWING CARD. 


BINGHAMTON, N. Y., Oct. 24, 1892. 
x and I Fe — get along without PRINTERS’ 
INK. — ney s subscription for the = 
lar . edt ee st-Office ee 2 


to be a , ing re 4 for ——, 
ested. We not want to see wget your jos 
deserts but also that Wanama) or 


that with interest. bis | any ir 
RD N. CLUTE, 
11 Jarvis on Binghamton, N.Y. 


























PRINTERS’ INK, 


The First Thing 


In a cook-book is usually a receipt for making yeast, and the rule invariably 
begins this way: ‘‘ First, take a cupful of good, fresh yeast, etc.” 

The more young housewives study this rule the less likely they are to 
make the yeast and the more they want to choke the author of the cook-book, | 


What Newspapers 


To advertise in is the first thing an advertiser wants to know, for to them ] 
he looks for the return of the bread he is to cast upon the waters. Upona V 
careful and judicious selection of these everything depends. = 

Sometimes a very few newspapers will cover an immense field ; many ad- 
vertisers for that reason have tried this combination : 


THE THREE TELEGRAMS, 
ALBANY, ELMIRA, HARRISBURGH. 
Combined Circulation, - - 3/5000 


THE SATURDAY GLOBE, 


(UTICA,) - - = 


PENNSYLVANIA GRIT, 





205,000 


(WILLIAMSPORT,) - - - {000 
ES he | 
TOTAL COMBINATION, - - - 591,000 





It is the big home circulations that tell ; they get in at the firesides, in the 
old oak easy chair, around the evening lamp, and glow with interest. Nearly 
600,000 is the aggregate Known Circulation of these Five Great Home 
Weeklies ; it is equivalent to 600,000 American homes. 


The Next Thing 


To consider is the character as well as the reliability of the circulation. Is 
the advertiser going to get what he pays for? Are the goods first-class and to 
be delivered full count? This is the basis of the bargain—‘‘ the whole busi- 
ness,” as it were ; circulation, known circulation and good circulation—this is ° 
the yeast which is to leaven the advertisers’ loaf. 

Without it his cake is worse than dough, and he will gather disappoint- 
ment and hunger. With it comes the evidence of Journalistic Honor and the 
Secret of Success in Advertising. 

In newspapers take no substitute ciaimed to be ‘‘ just as good "—insist 


upon 
Their Known Circulation. 








A. FRANK RICHARDSON, 
Special Agent, 
Tribune Building, New York. | Chamber of Commerce, Chicago. 





